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PREFACE

NESET — NEETs’ Empowerment for Sustainable Employment in the Tourism sector, is a 3-year
project, funded by the EEA and Norway Grants Fund for Youth Employment which aims at
supporting on a large-scale transnational basis the sustainability of youth integration in the
tourism labour market in the above NESET beneficiary countries (BCs)?, by creating conditions for
NEETs’ employment and entrepreneurship in various forms of tourism, incl. alternative tourism.

This National Report presents and discusses the findings of the Competence Gap Survey on
tourism-related competence needs (from employability and entrepreneurship perspective),
conducted among young people aged 25-29 in Greece. It is the NESET Partnership’s belief that
understanding these needs is crucial for the effectiveness of efforts, targeted at improving
youngsters’ situation in the tourism industry labour market and supporting their social inclusion.
The investigation is based on a structured survey questionnaire, aimed at mapping the need for
building tourism-related competences and delivering training to the project’s target group. The
results presented in this National Report together with those contained in the National Reports,
prepared for the other 6 NESET Beneficiary Countries, will be brought together in a Synthesis
Report, which will serve as a basis for designing an innovative curriculum, training methodology
and training content (WP4 — ‘Innovative training material & training workshops’) for supporting
NEETs’ sustainable labour market integration in the tourism industry.

The National Report follows the generic structure, proposed by the WP3 Leader — Tora Consult
(PP No.9), in order to allow for comparability of reported information and outcomes across NESET
partner countries, and includes the following chapters:

— Chapter 1: Personal characteristics of young people involved in the NESET survey on
tourism-related competence gaps in Greece.

— Chapter 2: Tourism-related skills and perceptions among young people in Greece — main
survey findings;

— Chapter 3: Upgrading skills and competences of young people in tourism — expressed
interest and preferred types of training delivery modes in Greece.

SARONIS’ Team would like to acknowledge the cooperation of Mr. Nikolaos Vordonis and
Professor Joseph Hassid, who were in charge of this Report’s preparation and that of the many
young adults who participated in the Survey on which the Report is based.

SARONIS S.A.

June, 2019

! The beneficiary countries, covered by the NESET project activities include Bulgaria, Croatia, Cyprus, Greece, N

Italy, Portugal and Romania, whereas Iceland is involved in project implementation as an expertise country. —

SHPONIZ SARONIS S.A. June 2019]
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EXECUTIVE SUMMARY

The sample of 100 young adults contacted in the context of the NESET survey, consists of
persons participating in a number of vocational training programmes and of young adults,
mostly unemployed, identified mainly through the project partner’s network.

Key findings of Chapter 1 are the following:

e Most of the 100 survey participants are female, while most of the respondents’
declared age is 29 years.

e The educational level attained by most of the survey participants is that of “lower
secondary education”.

e The majority of the survey participants have been unemployed for more than a year,
while they are actively looking for a job.

e Most of them declare that they lack any working experience in the tourism sector.

Chapter 2 presents the results of young adults’ perceptions mainly related to skills’
“importance” and “adequacy”. Main findings are the following:

e The top- 3 factors perceived as the “most important” ones for young adults’
integration in the tourism sector, are: “Cooperation with fellow workers”,
“Communication with customers” and “Pay and working conditions”.

The 5 “most attractive” tourism related occupations, are: “Operator in amusement,
recreation and sports”, “Travel Agents”, “Hotel Front Desk officers”, “Cooks” and
“Bartenders”. The “least attractive” are: “Hotel maids” and “Waiters”.

Social and communication skills are considered to be important, with “Respect”,
“Friendliness” and “Confidence” perceived as the most important ones.

Job performance skills are also considered to be “important” or “very important”.
Skills at the top of the relevant list are: “Customer service”, “Curiosity to learn” and
“Teamwork”.

Entrepreneurship-related skills are perceived as “important”, with “Leadership”,
“Persuasion” and “Initiative” positioned at the top of the relevant ranking.

For all types of skills, perceptions of “adequacy” are lower than those reported for the
“importance” of individual skills and on average, implying acceptance of skill and
knowledge gaps, even for crucial operational elements in tourism enterprises.

Finally, survey results presented in the Report’s Chapter 3, suggest the following:

e The overwhelming majority (91%) of young adults surveyed, expressed interest in
participating in a youth-empowerment-in-tourism training course to be developed in
the context of the NESET project.

e Most of the survey participants “agree” or “strongly agree” that various categories of
prospective NESET training resources will be beneficial. Among these various

SHPONIZ SARONIS S.A. June 2019]
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categories, the “tourism entrepreneurship training package” is perceived as
potentially the most beneficial one.

e The package of training resources related to “tourism occupations validation standards
and tools”, attracts the least interest.

o “Experience Sharing” is the most preferred training delivery technique, followed by
traditional “face-to-face” delivery and “Blended (face-to-face and online) training”.

SHPONIZ SARONIS S.A. June 2019]
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EXECUTIVE SUMMARY IN GREEK — ENITEAIKH ZYNOWH

To Selypa twv 100 vEwv evnAikwv mou epeuvnOnke oto mAaiolo Tou €pyou NESET, anoteAeital
anmd ATOMO TIOU CUMETELXAV OE TIPOYPAUUATA ETAYYEAUATIKAG KOTAPTIONG VEWV KOL OO
AaAAa VEQ ATopA, KUPLwG AVEPYOL, TTOU EVIOTOTNKAV KUPLWG HEOW TOu SIKTUOU Tou SLaBETel
o Etaipog tou £pyou otnv EAAGSQ.

Ta Baowka supipata Tou TPogkuav amo TNV OXETIKN €peuva Kol mapouctalovial oto
Kedalawo 1 tn¢ExBeong, eival ta e€nc:

e To peyaAUTEPO PEPOC TOU SelylaTOC Elval YUVALKEG KAl OL TIEPLOCOTEPOL IO GOOUG
ouppeTelyav SnAwvouv OTL N nALkia toug eival ta 29 €tn.

o To ekmalSeuTIkO eminedo Twv MePLOCOTEPWY €ival amodotrot N'upvaaoiou.

e Ol meploocotepol elval avepyol, Le SLApKELa avepylag avw Tou 1 £Toug Kot oe ¢aon
avalntnong epyaociac.

e O nmeploootepol SnAwvouv OtL Sev SlabBétouv epyactakr eumelpia otov KAASo
Touplopou.

1o Kedpalato 2, n EkBeon mapoucldlel avaAluon TwV ATOVINOEWV OTI( EPWTINOELS TNG
‘Epeuvag avadopika Pe TG avtAAPELS TWV CUMUETEXOVIWYV YLa TNV «oToudaldtnTta» Kal TV
«ETApPKeELA» OSlopopwv SefloTATWY Kal yla Ooplopéva akopa Kpilowa Bépata. Ta kupla
gupnuaTa ou tpoékuav Kat mapouotalovtal, sivol Ta €EAG:

e OL3 KUpLOTEPOL TAPAYOVTEG TTOU OL VEOL BEWPOUV WG TOUG TAEOV ONUAVTIKOUC YLa TNV
€vtaén TOUG OTOV TOUPLOTIKO TOMEQ, €lval ol «Xuvepyaoia pe ocuvadéddoug otnv
emxeipnon», «EmKowwvio HE TOUC TEAATEG» Kal OL «XUVONKeC apolPwv Kat
EPYOUOLOKWY OXECEWVY.

e OL5 «TLlo EAKUOCTIKEG» DECELG EPYNOLOG OE TOUPLOTIKEG ETIXELPNOELS BewpouvTal OtL
elval: «XZtélexoc o Spaotnplotnteg YPuyaywyiag, mMoAtiopol 1 abAnTIopoU Y,
«YmaAAnAog peoePLov Eevodoyeiou», «Mayelpac» kot « YITAAANAog Bar». Q¢ oL oXeTIKA
«ALyOTEPO EAKUOTIKEGY KaTaypadovtal ol BEoelg «Kapaplépeg» Kal «ZepPLtopoLy.

e (OC «ONUOVTIKEC n/Kal «TMOAU OnUOVTIKES», Oswpouvtal ot «KOWWVIKEC Kol
Erukowvwviakeg As€lotnteg», Wblaitepa paAlota o «ZeBacpogy, n « Ok dtdBson»
Kat n «Epmiotoouvn».

e O 6e€lotnteg «EEumnpétnon Mehatwv», «EmBupia yia yvwon» kot «Opadikotnta
otnv gpyacia» mou adopolv TNV anacxoAnoludtTnTa VEwV evnAikwv otov Touplouo
afloloyolvtal w¢ LSLATEPO ONUOVTLKEG.

o TéMlog, de€lotnteg mou cuvdéovtal pe tnv Emiyelpnuatikdétnta, Bewpolivial emiong
KONUAVTIKEC» HE OUTEG TWV «HYETIKWV LKavoTNTwy», NG «MelBolg» Kal TG
«MNpwtoBouliag» va Bpiokovtal oTtnVv Kopudr) TNS OXETIKNC AloTag.

e [0t 6GAOUC TOUC TUTIOUG SEELOTATWY, N EKTINGN TNG KETIAPKELA» TOUG, UTIOAELTIETAL TNG
EKTLHNONG YLOL TNV «OTIOUSALOTNTA» TOUG, TOOO YLl LEUOVWHEVEC S£ELOTNTEC, OGO KOl
yla To GUVOAO TOUG.

(o))

SHPONIZ SARONIS S.A. June 2019]



NESET: Young People in the Tourism Industry — Competence Gap Analysis in Greece - National Report

T€Aog, SLAMLOTWOELG TNG Epeuvag Iou napouctdlovral oto KedpaAaro 3 tng EkBeong eival kat
oL €€N¢:

H ouvtputtikn mAsloPndia Twv VEWV Tou CUUPETELaV oTnV £peuva (91%), ekdpalouv
evlladépov yla cuppetoxn oe €va ekmaldeutiko Mpoypappa «Evéuvauwong twv
véwv epyalopevwy otov Touplopo», mou Ba avamtuxBel oto mAaiolo tou €pyou
NESET.

‘OAoL oL tUToL eKMALSEUTIKOU UALKOU KOl EKTTOLSEVUTIKWY SpacTtnplotitwy mou Ba
dnuoupynBouv, ektipdtol OtL Ba elval amd «XPHOLUEG» EWC «TOAU XPNOLUEGY.
MeTtafl Twv TUMWV AUTWV, LLaitEPA XPHOLLO AVAUEVETAL VA ELVALTO «TIOKETO» UALKOU
Kol SpaotnplotATwy mou adopouv TNV EmyelpnuatikotnTa.

IXETIKA UE TIG avTIAAYELG yLa TO TIOLEG €ival oL amodotikotepeg Sladikaoieg pabnong,
n «AvtaAlayr EUTELPLWV» CUYKEVIPWVEL TIG TIEPLOCOTEPEC TIPOTIUAOELS. AKOAOUBEL 0
KAQOLKOC TpOMOo¢ Twv «Mabnuatwv dwa lwong» kot n «Mwkty Mabnon», pe
ouvduaopo dladikactwyv «Mabnudtwv dta lwong» kat «EE amootdoews NAEKTPOVLIKNA
pHabnony.

\l
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INTRODUCTION

The sample of young adults required for the survey, consists partly by persons participating in
a number of vocational training programmes run by public and private sector training
providers in Athens and Thessaloniki, with some of these programmes explicitly related to
tourism vocations. Another part of the sample consists of young adults, mostly unemployed,
identified through local Employment Agencies and the project partner’s network.

In the case of the 1% of the two subgroups, the training programmes’ organisers were briefed
by the Greek project partner on the project’s aims, its objectives and the technical aspects of
the survey to be conducted. They, subsequently, undertook to distribute the survey’s
translated Questionnaires (see Annex C) to interested trainees, provide them with additional
clarifications, if needed and collect their responses.

In both subgroups’ cases, the partner’s staff processed survey responses and prepared the
material required for the Report’s preparation.

The latter’s structure is as follows:

Chapter 1 describes the survey participants’ personal characteristics, in terms of gender, age,
education level, present employment status and extent of working experience in the tourism
sector.

Chapter 2 presents and discusses survey participants’ perceptions concerning tourism-related
skills, especially their “importance” and, at the same time, their “adequacy”. The subjective
assessment of the importance of certain key skills, the attractiveness of a number of tourism
sector occupations and, most important, the importance and adequacy of various skills
categories considered to be instrumental for young adults’ sustainable integration in the
tourism industry, are also considered.

Finally, in Chapter 3, the Report presents and discusses survey participants’ views referring to
their interest and preferences for alternative types of training delivery modes.

The above texts are accompanied by a number of Annexes, containing detailed results of the
survey findings.

SHPONIZ SARONIS S.A. June 2019]
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1. PERSONAL CHARACTERISTICS OF YOUNG PEOPLE INVOLVED IN THE NESET
SURVEY ON TOURISM-RELATED COMPETENCE GAPS IN GREECE

Key findings of Chapter 1:
» Most of the 100 survey participants are female, while most of the respondents’
declared age is 29 years.
» The educational level attained by most of the survey participants is that of “lower
secondary education”.
» The majority of the survey participants have been unemployed for more than a
year, while they are actively looking for a job.

» Most of them declare that they lack any working experience in the tourism sector.

1.1. Gender and age

As shown on the respective Graph below, most of the survey participants (67%) are female,
while the sample’s age structure is clearly skewed, with most (62%) of the respondents’ age
at 29 years. Due to the specific question’s age upper limit, we cannot rule out that some of
these relatively “older” respondents may, in fact, be somewhat older than 29 years.

1.2. Education

The educational level attained by most of the survey participants (40%) is that of “lower
secondary education”, followed by those with “primary education” only (24%) and “vocational
education and training” (20%), the latter probably consisting of persons having graduated
from higher 2ndary education schools with vocational orientation. There are few only higher
education graduates (9%).

Participants’ responses to the question of whether they are currently attending an education
or training course, were almost split (47% to 53%).

1.3. Employment status

The majority of the survey participants (82%) have been unemployed for more than a year,
while they are actively looking for a job. Most of them (67%) declare that they lack any working
experience in the tourism sector.

W
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GRAPH 1.2. Percentages of Survey Respondents by Gender
= Male = Female

Graph 1.3: Percentages of Survey Respondents by age

25 years ; 14%

26 years ; 3%

- - \_ 27years; 5%
years ; 62%

28years ; 16%

W25 W26 W27 28 m29

Graph 1.4. Percentages of Survey Respondents and
Highest Level of educational attainment

9% 4%

20% !

= Primary Education = Lower secondary education
= Upper secondary education Vocational education and training
= University degree = Post-Graduate degree

Source: Annex A, Question 1.2., 1.3, 1.4

=
(=)
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Graph 1.5: Percentages of Survey Respondents by attending an education or
training course

= Yes = No

Graph 1.6 : Percentages of Survey Respondents by current labour status

y = Employed
\ii‘ = Unemployed less than 1 year

= Unemployed more than 1 year

= Not looking for a job as | don’t believe
| can find one

= Not looking for a job / other priorities
at the moment

Graph 1.7. Percentages of Survey Respondents by length of working
experience in the tourism sector

‘ = Less than a year
‘ i’ = No

Source: Annex A, Question I.5, 1.6, 1.7

=
=
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2. TOURISM-RELATED SKILLS AND PERCEPTIONS AMONG YOUNG PEOPLE IN
GREECE — MAIN SURVEY FINDINGS

Key findings of Chapter 2:

» The top- 3 factors perceived as the “most important” ones for young adults’
integration in the tourism sector, are: “Cooperation with fellow workers”,
“Communication with customers” and “Pay and working conditions”.

» The 5 “most attractive” tourism related occupations, are: “Operator in
amusement, recreation and sports”, “Travel Agents”, “Hotel Front Desk officers”,
“Cooks” and “Bartenders”. The “least attractive” are: “Hotel maids” and
“Waiters”.

» Social and communication skills are considered to be important, with “Respect”,
“Friendliness” and “Confidence” perceived as the most important ones.

» Job performance skills are also considered to be “important” or “very important”.
Skills at the top of the relevant list are: “Customer service”, “Curiosity to learn”
and “Teamwork”.

» Entrepreneurship-related skills are perceived as “important”, with “Leadership”,
“Persuasion” and “Initiative” positioned at the top of the relevant ranking.

» It is interesting to note the relatively low perception of importance of skills such
as “Financial management” and “Not being afraid to fail”, which are generally
believed to be instrumental for a start-up enterprise in any economic sector.

» For all types of skills, perceptions of “adequacy” are lower than those reported
for the “importance” of individual skills and on average, implying acceptance of
skill and knowledge gaps, even for crucial operational elements in tourism
enterprises. The objective of this part of the survey is to identify apparent “skill
gaps” and obtain indications as to the necessity of and the appropriate directions
for new skills-enhancing interventions.

As already indicated, the survey conducted among young adults attempted to somehow
“check and measure” their perceptions of how important a number of key elements, such as
factors affecting prospects for sustainable integration in the tourism industry and certain
skills’ categories (i.e. social and communication skills, performance skills and
entrepreneurship-related skills), are.

At the same time and in correspondence to the survey participants’ perceptions of how
important these skills are, they were also requested to indicate how “adequate” they consider
their knowledge and competences to be. Clearly, the objective of this part of the survey is to
identify apparent “skill gaps” and obtain indications as to the necessity for and the
appropriate directions for new skills-enhancing interventions. All these are considered in this
2"d Chapter of the Report.

=
N
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2.1. Factors for young people’s sustainable integration in the tourism industry and
tourism occupations’ attractiveness

The 1% issue considered in this survey section is the participants’ perceptions as to the
importance of a number of factors impacting on their prospects for sustainable integration
in the tourism industry. On a scale of 1 to 5, survey participants were requested to indicate
the extent of perceived factors’ importance. As shown on the Graph below, the factors
perceived as the “most important” ones (with values for the relevant “indicators of
importance” between 4 -“important” and 5 -“very important”), are (in descending order, the
following:

e Cooperation with fellow workers (4.66/5.00)

e Communication with customers (4.59/5.00)

e Pay and working conditions (4.44/5.00)

e Adequacy of skills and competences (4.33/5.00)
e Career development opportunities (4.26/5.00)

On the other hand, there are certain factors, for whose importance survey respondents’
responses indicate that they are, essentially, “neutral” (indicators’ values between 3 and 4).
Such factors are:

e Fierce competition in the industry (3.63/5.00)

e Seasonality of tourism industry (3.58/5.00)

e Involuntary part-time character of employment (3.43/5.00)
e Temporary character of labour contacts (3.43/5.00)

Graph Il.1. Indicators of importance of factors
impacting on prospects for sustainble integration in the
tourism industry

Total No of Responses/ Average 4,04
Cooperation with the fellow-workers n—— —————————————————— 4 (6

’

Relations with the management mE————————— 4 10

Communication with customers T T ETEEEEEEEE————— / 50

Involuntary part-time character of... m— 343
Temporary character of labour... s 3 35
Seasonality of the tourism industry - 3 58
Fierce competition in the industry S S=—=—=»5— 3,63
. 4,26
Career development opportunities I —
Pay and working conditions ~mee——————————— /] 44

Adequacy of possessed skills and... 4,33

3,00 3,50 4,00 4,50 5,00

Source: Annex A, Question 1.1

In order to set some sort of background for responses to be provided, by young adults being

surveyed, on the factors related to their prospects of sustainable integration in the tourism =2

industry (and on other issues discussed in subsequent sections of Chapter 2), Question 1.2 w
|
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requested respondents to indicate, among a number of 10 types of tourism-related
occupations (including an “open” type to be defined by respondents), how “attractive” they
consider them to be for young people seeking to start a career in the tourism industry. The

intensity of individual occupations

7 u

attractiveness” was, again, expressed on a scale of 1to 5,

(the same “technique” has been used in several instances throughout the survey findings;

analysis).

As shown on Graph 2.2 below, the 5 “most attractive” occupations (highest values for

“indicator of attractiveness”) seem to be the following:

e Operator in amusement, recreation and sports (4.06/5.00)

e Travel Agents (3.87/5.00)

e Hotel Front Desk officers (3.85/5.00)

e Cooks (3.85/5.00)
e Bartenders (3.79/5.00)

At the other end of the same scale, those which seem to be the “least attractive”, or, at best,

I"

“neutral”, are:

e Hotel maids (2.74/5.00)
e Waiters (3.53/5.00)

On the whole, young adults surveyed seem to consider most of the specified occupations, to

be close to “moderately attractive” (Average indicator of attractiveness: 3.78/5.00), with few

only exceptions.

Graph I1.2. Indicators of occupations' attractiveness for young people

for starting a career in tourism industry

Average

Other

Waiter

Travel agent

Operator in amusement, recreation and sport
Instructor/guide in recreation and sport
Hotel maid

Hotel front desk officer

Cook

Conference and event planner
Bartender

Source: Annex A, Question 1.2
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2.2. Importance and adequacy of young persons’ social and communication skills —

implications for young adults’ sustainable integration in the tourism industry

Young adults’ perceived importance of various social and communication skills, together with

U

their perceptions of these skills

adequacy”, were also considered and assessed. The results

of survey responses’ processing are shown on the following Table and the corresponding

Graphs 2.3 and 2.4. A number of observations are worth making:

e Most of the social and communication skills included in the specific Survey Question
(8 out of 10), are considered to be “important” or even “very important” (i.e.

indicators’ values above 4).

e At the top of the respective list, “Respect”, “Friendliness” and “Confidence” are

perceived as the “most important” skills.
e Similarly, most of them are also considered to be “adequate”, although “adequacy”

4

is, for most skills, lower than their perceived “importance”, both for individual skills

and on average.

e Skills’ ranking, in terms or “importance” and “adequacy”, are very similar.

Source: Annex A, Questions 1.3 and 1.4

IMPORTANCE ADEQUACY
Types of Social and Communication Skills Indicator’s Ranking | Indicator’s | Ranking
Value Position Value Position
Respect 4.71 1st 4.58 2nd
Friendliness 4.69 2nd 4.57 3rd
Confidence 4.61 3rd 4.62 1st
Open-mindness 4.37 4th 4.29 4th
Empathy and emotional intelligence 4.35 5th 4.23 5th
Active listening 4.18 6th 4.12 6th
Picking the right medium of communication 4.11 7th 3.97 8th
Clarity and concision 4.02 8th 4.04 7th
Nonverbal communication 3.70 9th 3.69 10th
Feedback 3.66 10th 3.79 9th
AVERAGE ALL SKILLS 4.24 | 418 |

=D
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SOPONIE SARONIS S.A.

June 2019]



NESET: Young People in the Tourism Industry — Competence Gap Analysis in Greece - National Report

Graph I1.3. Indicators of Importance of Social & Communication
Skills for young adults' sustainable intergration in tourism industry
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Graph I1.4. Young adults' perceptions of Adequacy of Social &
Communication Skills for sustainable intergration in tourism industry
(Indicators)
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Source: Annex A, Questions 1.3 and 11.4

2.3. Importance and adequacy of young persons’ job performance skills —
implications for young adults’ employability in tourism

Job performance skills were also considered. In terms of perceived importance, surveyed
young adults’ responses, suggest that all such skills are “important” or “very important”
(indicators’ values above 4.00). Skills at the top of the relevant list (see Table below) are:
“Customer service”, “Curiosity to learn” and “Teamwork”.

Although differences among individual skills are rather small (indicators’ values between the
top and the 5™ place on the list differ by only 0.34), one cannot escape from noticing the
relatively low position of skills such as “Technical/IT skills”, “Critical thinking” and “Self-
motivation”.
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Perceptions of “Adequacy” of skills and knowledge, for both individual skills and on average,

are lower than corresponding perceptions of “importance” (on average: 4.05 vs 4.33).

Graph Il.5: Indicators of Importance of Job Performance Skills for
young adults' sustainable intergration in tourism industry

Average
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Problem-solving

Stress and time management
Flexibility

Teamwork

Technical/IT skills

Customer service

3,60

Source: Annex A, Questions II.5
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IMPORTANCE ADEQUACY
Types of job performance skills Indicator’s Ranking Indicator’s | Ranking
Value Position Value Position
Customer service 4.68 1st 4.35 2nd
Curiosity to learn 4.56 2nd 4.43 1st
Teamwork 4.52 3rd 4.29 3rd
Problem-solving 4.41 4th 4.03 5th
Stress and Time management 4.34 5th 3.89 7th
Flexibility 4.31 6th 4.14 4th
Cross-cultural understanding 4.24 7th 3.94 6th
Technical/IT skills 4.15 8th 3.72 10th
Critical thinking 4.11 9th 3.87 8th
Self-motivation 4.00 10th 3.87 9th
AVERAGE ALL SKILLS 4.33
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Graph Il.6. Young adults' perceptions of Adequacy of Job
Performance Skills for sustainable intergration in tourism
industry (Indicators)
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Source: Annex A, Questions 11.6

2.4. Importance and adequacy of young persons’ entrepreneurship-related skills —
implications for young adults’ start-ups in tourism.

The 3™ and final set of Skills considered by the Survey, contains “entrepreneurship-related
skills”, which are understandably more relevant for those young adults among the survey
participants, who are interested (or may become interested) in setting up an enterprise tin
the tourism sector.

As in the case of the previous 2 sets of skills, the survey collected young adults’ perceptions
on the “importance” and the “adequacy” of a number of this type of skills.

Survey participants’ responses and their processing (see Table and Graphs below), suggest the
following:

o All entrepreneurship-related skills are perceived as “important”.

e “Leadership”, “Persuasion” and “Initiative” are positioned at the top of the relevant
ranking.

e Again, despite the rather small differences between individual skills’ “indicators of
importance” values, it is interesting to note the relatively low perception of
importance of skills such as “Financial management” and “Not being afraid to fail”,
which are generally believed to be instrumental for initiating a start-up in any
economic sector. It is however equally interesting to also note the finding that
perception of “adequacy” for these two specific types of skills, is particularly low!

e Again, as in the case of the sets of skills considered earlier, perceptions of “adequacy”
are lower than those reported for the “importance” of individual skills and on
average.

=
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IMPORTANCE ADEQUACY
Types of entrepreneurship-related skills Indicator’s Ranking | Indicator’s | Ranking
Value Position Value Position
Leadership 4.47 1st 3.79 7th
Persuasion 4.47 2nd 3.89 5th
Initiative 4.41 3rd 3.92 4th
Adaptability 4.35 4th 4.15 2nd
Creativity 4.31 5th 4.17 1st
Resourcefulness 4.30 6th 4.14 3rd
Marketing 4.26 7th 3.56 9th
Resilience 4.24 8th 3.86 6th
Financial management 4.13 9th 3.44 10th
Not being afraid to fail 4.10 10th 3.66 8th
AVERAGE ALL SKILLS 4.30

Source: Annex A, Questions Il.7 and 11.8

Graph 11.7: Indicators of Importance of entrepreunership-
related Skills for young adults' start-ups in tourism
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Graph I1.8. Young adults' perceptions of Adequacy of
entrepreunership-related Skills for start ups in tourism
(Indicators)
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3. UPGRADING SKILLS AND COMPETENCES OF YOUNG PEOPLE IN TOURISM —
EXPRESSED INTEREST AND PREFERRED TYPES OF TRAINING DELIVERY MODES IN
GREECE

Key findings of Chapter 3:

» The overwhelming majority (91%) of young adults surveyed, expressed interest in
participating in a youth-empowerment-in-tourism training course to be developed
in the context of the NESET project.

» Most of the survey participants “agree” or “strongly agree” that various categories
of prospective NESET training resources will be beneficial. Among these various
categories, the “tourism entrepreneurship training package” is perceived as
potentially the most beneficial one.

» The package of training resources related to “tourism occupations validation
standards and tools”, attracts the least interest.

» “Experience Sharing” is the most preferred training delivery technique, followed
by traditional “face-to-face” delivery and “Blended (face-to-face and online)
training”.

3.1. Young adults’ expressed interest in the prospective NESET youth-
empowerment-in-tourism training course

Responding to the survey Question (Q lll.1) “Would you be interested in a youth-
empowerment-in-tourism training course that will be developed by the NESET project”?, the
overwhelming majority (91%) of young adults participating in the survey, responded
positively.

Graph Ill.1 : Survey Respondent's Interest in a youth-
empowrerment-in-tourism training course

9; 9%

= YES NO

Source: Annex A, Questions Ill.1
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3.2. Expected benefits of prospective NESET education resources

Most of the survey participants, “agree” or “strongly agree” that various categories of
prospective NESET training resources will be beneficial. However, among these various
categories, the “tourism entrepreneurship training package” is perceived that it will be the
most beneficial, closely followed by the “tourism job performance training package” (see
Graph below). With some distance, two more training packages follow, i.e. that for “Social
and communication skills” and, last among the four packages, the package related to
“tourism occupations validation standards and tools”.

Graph I11.2 Indicators of Agreement on benefits associated with different
categories of training packages
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2. Tourism job performance training package |[INNININGININIININENEGEGENEEEEE 4,18
1. Social and communication skills training package | I 3,99
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Source: Annex A, Questions IIl.2

3.3. Preferred training delivery modes

Survey respondents were also requested, parallel to their interest for participation in one or
more of the NESET training courses, to reveal their perceptions as to which type of training
delivery techniques would be “the best”.

The responses collected suggest that “Experience Sharing” is the most preferred (see Graph
below), followed by traditional “face-to-face” delivery and “Blended (face-to-face and online)
training”. “Distant/online learning” is less preferred, while “Self-learning” is only
“moderately” preferred.

Graph 111.3 Indicators of preferences for different training
delivery modes
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CONCLUDING REMARKS

Having analysed the young adults’ survey results, a number of Concluding Remarks may be
presented, especially since some survey findings may have important implications for
subsequent NESET project activities.

First and foremost, it is encouraging that, as discussed in Section Il of the Report, there seems
to be a very strong expression of interest, by those surveyed, to participate and take
advantage of NESET training offers. Such interest seems to be particularly strong for the
training course on entrepreneurship-related skills, which is perceived as potentially the most
beneficial. On the organizational side of training activities, there is strong preference for
“experiences sharing” and, to a lesser extent, for conventional face-to-face delivery
techniques and “blended learning”.

VAN (H

The analysis (in Chapter 2), of young adults’ perceptions regarding specific skills’ “importance”
and “adequacy”, provided findings which were also quite interesting. It is, for example, being
noted that, overall, young adults surveyed seem to realize the “importance” of many
categories and types of skills required for sustainable integration in the tourism sector. At the
same time, they also recognize the fact that, whatever they already possess (in terms of skills
and knowledge), is less than what specific skills’ perceived importance would require. This
certainly suggests that skill gaps and corresponding training needs are substantial! A series of
other findings however, especially those related to perceptions of specific skills” comparative
importance, with clear implications on how training resources among specific skills are to be
allocated, should, at this stage, be treated, at best, as tentative, awaiting supporting evidence
from the other side of the tourism labor market, i.e. that of tourism enterprises.

N
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ANNEXES

Annex A. Selected NESET Gap Analysis survey results

ECTION |. PERSONAL CHARACTERISTICS

1.2. Gender:
Gender Absolute numbers Percentage
Male 33 33%
Female 67 67%
Total 100 100%
1.3. Age:
Age Frequency %
25 14 14%
26 3 3%
27 5 5%
28 16 16%
29 62 62%
Total 100 100%

1.4. Education - select highest level of educational attainment:

Highest level of educational

attainment Frequency %
Primary Education 24 24%
Lower secondary education 40 40%
Upper secondary education 3 3%
Vocational education and training 20 20%
University degree 9 9%
Post-Graduate degree 4 4%
Total 100 100%

I.5. Are you currently attending an education or training course of any type?

On the training/Education Frequency %

Yes 47 47%

No 53 53% )

Total 100 100% h
|
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1.6. What is your labour status at the present moment?

Labour Status Frequency %

Employed 4 4%
Unemployed less than

1 year 7 7%
Unemployed more

than 1 year 82 82%
Not looking for a job as

| don’t believe | can

find one 5 5%
Not looking for a job /

other priorities at the

moment 2 2%
Total 100 100%

1.7 Do you possess any working experience in the tourism sector?

Working

Experience on

tourism Frequency %

More than a year 21 21%

Less than a year 12 12%

No 67 67%

Total 100 100%
N
197
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ECTION Il. TOURISM-RELATED SKILLS AND PERCEPTIONS

I1.1. For EACH of the factors below, indicate how IMPORTANT you consider it to be for young
adults’ sustainable integration in the tourism industry:

Average
Not | Not Total IMPORTANCE of
FACTORS at all | important | Neutral | Important | Very | Responses | Indicators
Adequacy of

possessed skills and
competences 2 0 10 39 49 100 4,33
Pay and working
conditions 1 1 9 30 59 100 4,44
Career development
opportunities

3 0 15 32 50 100 4,26
Fierce competition in
the industry

2 8 36 33 21 100 3,63
Seasonality of the
tourism industry

4 7 30 45 14 100 3,58
Temporary character
of labour contracts

9 6 32 47 6 100 3,35
Involuntary part-time
character of
employment

9 13 25 32 21 100 3,43
Communication with
customers

1 0 6 25 68 100 4,59
Relations with the
management

2 2 17 42 37 100 4,10
Cooperation with the
fellow-workers

1 2 4 16 77 100 4,66
Total No of
Responses/ Average

34 39 184 341 | 402 1000 4,04

N
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11.2. For EACH of the occupations below, indicate how ATTRACTIVE you consider it to be for young
people, seeking to start a career in the tourism industry:

(1 = Not at all attractive; 2 = Not attractive; 3 = Neutral; 4 = Attractive; 5 = Very attractive)

Not Indicator of
at Not Very Total no of | IMPORTANCE

Occupations all attractive | Neutral | Attractive | Attractive | Responses | Average
Bartender 9 2 28 23 38 100 3,79
Conference and

SR BN 3 36 35 19 100 3,60
Cook 17 8 9 24 42 100 3,85
Hotel front desk

@it 9 2 15 43 31 100 3,85
Hotel maid 28 10 33 18 11 100 2,74
Instructor/guide in

recreation and

sport 6 8 26 29 31 100 3,71
Operator in

amusement,

recreation and

sport 3 4 17 36 40 100 4,06
Travel agent 3 6 27 29 35 100 3,87
Waiter 12 9 18 36 25 100 3,53
Other * 0 0 0 1 5 6 4,83
Total No of

Responses/

Average 90 56 209 274 277 906 3,78

*Six people mentioned as highly important the occupations of:

Snack Bar & Finger Food (2%) and Salesmen in tourism sector (4%)

N
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11.3. For EACH of the social and communication skills listed below, indicate how IMPORTANT you
consider it to be for young adults’ sustainable integration in the tourism industry:

Not at Not Total Average
FACTORS all important | Neutral | Important | Very Responses | IMPORTANCE
Empathy and
emotional
intelligence 0 1 13 36 50 100 4,35
Active listening 1 4 12 42 41 100 4,18
Nonverbal
communication 9 4 22 38 27 100 3,70
Clarity and
concision 2 4 14 50 30 100 4,02
Friendliness 1 25 73 100 4,69
Confidence 1 0 6 23 70 100 4,61
Open-
mindedness 1 0 11 37 51 100 4,37
Respect 1 0 3 19 77 100 4,71
Feedback 6 4 29 40 21 100 3,66
Picking the right
medium of
communication 5 2 9 45 39 100 4,11
Total Responses
per importance/
Total Average 27 19 120 355 479 1000 4,24

11.4. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider your possessed level of EACH of the above social and communication skills is:

FACTORS Highly Inadequat Neutra | Adequat Highly Total Average
inadequ | e | e adequat Response | Importance
ate e s per
indicator
Empathy and 0 3 14 40 43 100 4,23
emotional
intelligence
Active listening 0 3 18 43 36 100 4,12
Nonverbal 6 6 20 49 19 100 3,69
communication
Clarity and 0 6 19 40 35 100 4,04
concision
Friendliness 1 5 26 67 100 4,57
Confidence 0 0 10 18 72 100 4,62
Open-mindedness 1 1 10 44 44 100 4,29
Respect 1 0 6 26 67 100 4,58
Feedback 2 5 29 40 24 100 3,79
Picking the right 0 8 19 41 32 100 3,97
medium of
communication
Total Responses 11 33 150 367 439 1000 4,18
per importance/
Total Average N
—
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11.5. For EACH of the job performance skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ employability in tourism:

FACTORS Not at Not Neutral Important Very Total Average

all important Responses Indicator of

IMPORTANCE

Customer 1 0 2 24 73 100 4,68
service
Technical/IT 1 1 20 38 40 100 4,15
skills
Teamwork 1 1 10 21 67 100 4,52
Flexibility 0 0 14 41 45 100 4,31
Stress and 0 1 16 31 52 100 4,34
time
management
Problem- 1 0 9 37 53 100 4,41
solving
Cross-cultural 0 0 20 36 44 100 4,24
understanding
Critical 0 0 24 41 35 100 4,11
thinking
Self- 2 1 24 41 32 100 4,00
motivation
Curiosity to 1 0 5 30 64 100 4,56
learn
Average 7 4 144 340 505 1000 4,33

11.6. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider your possessed level of EACH of the above job performance skills and competences is:

FACTORS Highly Inadequate | Neutral | Adequate | Highly Total Average
inadequate adequate | Responses | Indicator of
IMPORTANCE
Customer 1 1 9 40 49 100 4,35
service
Technical/IT 6 10 20 34 30 100 3,72
skills
Teamwork 2 0 13 37 48 100 4,29
Flexibility 1 2 15 46 36 100 4,14
Stress and 1 6 27 35 31 100 3,89
time
management
Problem- 2 1 21 44 32 100 4,03
solving
Cross-cultural 2 4 21 44 29 100 3,94
understanding
Critical 1 2 28 47 22 100 3,87
thinking
Self- 3 1 29 40 27 100 3,87
motivation
Curiosity to 2 1 6 34 57 100 4,43
learn
Total/ Total 21 28 189 401 361 1000 4,05
Average N
—
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11.7. For EACH of the entrepreneurship-related skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ start-ups in tourism:

Not Not Total Average Indicator
FACTORS atall | important | Neutral Important Very Responses of IMPORTANCE
Financial
management 3 5 9 42 41 100 4,13
Marketing 0 1 17 37 45 100 4,26
Creativity 1 2 13 33 51 100 4,31
Resourcefulness 1 0 15 36 48 100 4,30
Initiative 0 0 8 43 49 100 4,41
Leadership 0 0 12 29 59 100 4,47
Persuasion 0 1 8 34 57 100 4,47
Adaptability 2 1 7 40 50 100 4,35
Resilience 3 2 13 32 50 100 4,24
Not being afraid to
fail 1 3 23 31 42 100 4,10
Total no. of 1000 4,304
Responses 11 15 125 357 492

11.8. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider your possessed level of EACH of the above entrepreneurship-related skills and

competences is:

FACTORS Not atall | Not Neutral Important | Very Total Responses | Indicator
important Average
Financial management 10 12 23 34 21 100 3,44
Marketing 7 13 22 33 25 100 3,56
Creativity 0 3 20 34 43 100 4,17
Resourcefulness 0 2 20 40 38 100 4,14
Initiative 1 5 27 35 32 100 3,92
Leadership 5 5 31 24 35 100 3,79
Persuasion 3 2 31 31 33 100 3,89
Adaptability 1 1 16 46 36 100 4,15
Resilience 5 1 29 33 32 100 3,86
Not being afraid to fail 8 6 24 36 26 100 3,66
Total no of Responses 20 50 243 346 321 1000 3,858

Co)
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SECTION Ill. UPGRADING TOURISM-RELATED SKILLS AND COMPETENCES — EXPRESSED INTEREST

AND PREFERRED TYPES OF TRAINING DELIVERY MODES

lll.1. Would you be interested in a youth-empowerment-in-tourism training course, that will be
developed by the NESET project?

Interest in tourism

training course No. of responses
YES 91
NO 9
Total no of Responses 100

111.2. Which of the following categories of the prospective NESET education resources would you
consider most beneficial for you?

Categories NESET | Strongly | Disagree | Neutral | Agree | Strongly | No of NO Total | Indicator
educations disagree Agree Responses Average

Social and 4% 0% 25% 33% 36% 2% | 100%
communication
skills training 3,98
package
Tourism job 4% 0% 14% 37% 44% 1% | 100%
performance 4,18
training package
Tourism 1% 3% 14% 36% 44% 2% | 100%
entrepreneurship 4,21
training package
Tourism 5% 0% 27% 30% 36% 2% | 100%
occupations
validation

standards and 3,93
tools

111.3. Which do you consider to be the best way of delivering such a type of training programme?

Types of Delivery Not Low | Moderate | high | Very No of NO Total | Indicator
preferred High Response Average

Self-learning 20% 7% 28% | 26% 18% 1% | 100% 3,15

Face-to-face training 7% 4% 13% | 38% 36% 2% | 100% 3,94

sessions

Distant / online learning 7% | 11% 30% | 29% 21% 2% | 100% 3,47

Blended (face-to-face and 6% 4% 23% | 38% 27% 2% | 100% 3,78

online) learning

Experience-sharing 1% 1% 11% | 23% 62% 2% | 100% 4,47

Average 3,91

w
=
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Annex B. NESET Gap Analysis survey indicators

NESET Young Adults’ SURVEY QUESTIONNAIRE — competence gaps indicators (CGls)

Question I1.3. For EACH of the social and communication skills listed below, indicate how
IMPORTANT you consider it to be for young adults’ sustainable integration in the tourism industry:

Question 11.4. Independently of their estimated importance, indicate how ADEQUATE (adequately
developed) you consider your possessed level of EACH of the above social and communication

skills is:

Competence Gaps Indicators (CGls):

Importance Adequacy Skill Gap

SOCIAL AND COMMUNICATION SKILLS (A) (8) (A-B)

1. Empathy and emotional intelligence 4,35 4,23 0,12
2. Active listening 4,18 4,12 0,06
3. Nonverbal communication 3,7 3,69 0,01
4. Clarity and concision 4,02 4,04 -0,02
5. Friendliness 4,69 4,57 0,12
6. Confidence 4,61 4,62 -0,01
7. Open-mindedness 4,37 4,29 0,08
8. Respect 4,71 4,58 0,13
9. Feedback 3,66 3,79 -0,13
10. Picking the right medium of communication 4,11 3,97 0,14
ALL SKILLS’ AVERAGE 4,24 4,19 0,05

Question 11.5. For EACH of the job performance skills and competences listed below, indicate how

IMPORTANT you consider it to be for young adults’ employability in tourism:

Question 11.6. Independently of their estimated importance, indicate how ADEQUATE (adequately
developed) you consider your possessed level of EACH of the above job performance skills and

competences is:

Competence Gaps Indicators (CGls): JOB PERFORMANCE SKILLS AND COMPETENCES

Competence Gaps Indicators (CGls):

Importance Adequacy Skill Gap
JOB PERFORMANCE SKILLS AND COMPETENCES (A) (B) (A-B)
1. Customer service 4,68 4,35 0,33
2. Technical/IT skills 4,15 3,72 0,43
3. Teamwork 4,52 4,29 0,23
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4. Flexibility 4,31 4,14 0,17
5. Stress and time management 4,34 3,89 0,45
6. Problem-solving 4,41 4,03 0,38
7. Cross-cultural understanding 4,24 3,94 0,3
8. Critical thinking 4,11 3,87 0,24
9. Self-motivation 4 3,87 0,13
10. Curiosity to learn 4,56 4,43 0,13
ALL SKILLS’ AVERAGE 4,332 4,053 0,279

Competence Gaps Indicators (CGls): ENTREPRENEURSHIP-RELATED SKILLS AND COMPETENCES

Question 11.7. For EACH of the entrepreneurship-related skills and competences listed below,
indicate how IMPORTANT you consider it to be for young adults’ start-ups in tourism:

Question I1.8. Independently of their estimated importance, indicate how ADEQUATE (adequately
developed) you consider your possessed level of EACH of the above entrepreneurship-related skills

and competences is:

Competence Gaps Indicators (CGls):

ENTREPRENEURSHIP-RELATED SKILLS AND Importance | Adequacy skill Gap
COMPETENCES (A) (B) (A-B)

1. Financial management 4,13 3,44 0,69
2. Marketing 4,26 3,56 0,7
3. Creativity 4,31 4,17 0,14
4. Resourcefulness 4,3 4,14 0,16
5. Initiative 4,41 3,92 0,49
6. Leadership 4,47 3,79 0,68
7. Persuasion 4,47 3,89 0,58
8. Adaptability 4,35 4,15 0,2
9. Resilience 4,24 3,86 0,38
10. Not being afraid to fail 4,1 3,66 0,44
ALL SKILLS’ AVERAGE 4,304 3,858 0,446
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Annex C. NESET young adults’ survey questionnaire in English and in
Greek.

COMPETENCE GAP ANALYSIS IN BENEFICIARY COUNTRIES

NESET YOUNG ADULTS’ SURVEY QUESTIONNAIRE

NESET — NEETs’ Empowerment for Sustainable Employment in the Tourism sector, is a 3-year
project, funded by Iceland, Liechtenstein and Norway through the EEA Grants and Norway
Grants Fund for Youth Employment which aims at supporting on a large-scale transnational
basis the sustainability of youth integration in the tourism labour market in the above NESET
beneficiary countries (BCs)?, by creating conditions for NEETs’ employment and
entrepreneurship in various forms of tourism, incl. alternative tourism.

Regarding foreseen NESET outcomes, lowered youth unemployment will be achieved through
increased understanding of and innovatively addressed NEETs’ tourism-related and social
skills deficiencies and improved employability and entrepreneurial skills of the target groups.
Youth participation in the tourism industry will be strengthened through an e-Support
platform, job-placement mobilities spread all over the BCs, and increased opportunities for
successful start-ups in the (alternative) tourism sector. The project’s main focus is on the 25-
29-year-old NEETs in the BCs (incl. long-term unemployed, low-skilled and discouraged young
people), who together with relevant stakeholders form the project’s direct target group.

This Survey is being undertaken in order to obtain information from young adults, targeted by
the NESET initiative in the 7 project’s BCs, regarding the need requirements in terms of needs
vs already existing skills, available support and demographics of young people, as well as their
perceptions, regarding the existing labour market-related challenges and opportunities from
a tourism sector perspective. The Survey respondents’ identity will remain strictly
CONFIDENTIAL.

Please, mark with an ‘X’ your responses to the closed-ended questions below and return the
completed questionnaire to: [contact details of responsible NESET partner’s team member]

2 The beneficiary countries, covered by the NESET project activities include Bulgaria, Croatia, Cyprus, Greece,
Italy, Portugal and Romania, whereas Iceland is involved in project implementation as an expertise country.

Co)
=

SHPONIZ SARONIS S.A. June 2019]



NESET: Young People in the Tourism Industry — Competence Gap Analysis in Greece - National Report

ECTION |. PERSONAL CHARACTERISTICS

I.1. Country of origin:

1. Bulgaria 2. Croatia
3. Cyprus 4. Greece
5. ltaly 6. Portugal
7. Romania
1.2. Gender:
1. Male 2. Female
1.3. Age:
1.25 2.26 3.27 4.28 5.29
1.4. Education - select highest level of educational attainment:
1. Primary education 2. Lower secondary education
3. Upper secondary education 4. Vocational education and training
5. University degree 6. Post-Graduate degree
I.5. Are you currently attending an education or training course of any type?
1. Yes 2.No
1.6. What is your labour status at the present moment?
1. 1am employed
2. 1 am unemployed and have been looking for a job for less than 1 year
3.l am unemployed and have been looking for a job for more than 1 year
4. 1 am not working and not looking for a job as | don’t believe | can find one
5.1 am not working and not looking for a job as | have other priorities at the moment
I.7. Do you possess any working experience in the tourism sector?
1. Yes, more than 1 year 2. Yes, less than 1 year 3. No
19
|
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ECTION Il. TOURISM-RELATED SKILLS AND PERCEPTIONS

I1.1. For EACH of the factors below, indicate how IMPORTANT you consider it to be for young
adults’ sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1 2 3 4 5

1. Adequacy of possessed skills and competences

2. Pay and working conditions

w

. Career development opportunities

IS

. Fierce competition in the industry

(]

. Seasonality of the tourism industry

)]

. Temporary character of labour contracts

. Involuntary part-time character of employment

|\l

. Communication with customers

|00

Vo]

. Relations with the management

10. Cooperation with the fellow-workers

11.2. For EACH of the occupations below, indicate how ATTRACTIVE you consider it to be for young
people, seeking to start a career in the tourism industry:

(1 = Not at all attractive; 2 = Not attractive; 3 = Neutral; 4 = Attractive; 5 = Very attractive)

1 2 3 4 5

1. Bartender

2. Conference and event planner

3. Cook

. Hotel front desk officer

IS

. Hotel maid

Ul

. Instructor/guide in recreation and sport (incl. Tourist guide)

()]

~N

. Operator in amusement, recreation and sport

8. Travel agent

(o]

. Waiter

10. Other (please, indicate):

11.3. For EACH of the social and communication skills listed below, indicate how IMPORTANT you
consider it to be for young adults’ sustainable integration in the tourism industry: w
|

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)
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1. Empathy and emotional intelligence

2. Active listening

. Nonverbal communication

w

|~

Clarity and concision

Friendliness

e

. Confidence

|o

~N

Open-mindedness

Respect

0o

Vo]

. Feedback

10. Picking the right medium of communication

11.4. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)

you consider your possessed level of EACH of the above social and communication skills is:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1

2

1. Empathy and emotional intelligence

2. Active listening

3. Nonverbal communication

IS

. Clarity and concision

. Friendliness

|U'I

|

|\|

Open-mindedness

Confidence
e

0o

. Respect

Vo]

. Feedback

10. Picking the right medium of communication

C8)
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11.5. For EACH of the job performance skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ employability in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1

2

3

1. Customer service

2. Technical/IT skills

3. Teamwork

4. Flexibility

Ul

. Stress and time management

()]

. Problem-solving

ross-cultural understanding

|\|

C
8. Critical thinking

(o]

. Self-motivation

10. Curiosity to learn

11.6. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider your possessed level of EACH of the above job performance skills and competences is:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1

2

1. Customer service

2. Technical/IT skills

w

. Teamwork

IS

. Flexibility

|U1

. Stress and time management

)]

roblem-solving

|\l

P
. Cross-cultural understanding
C

8. Critical thinking

r
. Self-motivation

(o]

10. Curiosity to learn

o)
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11.7. For EACH of the entrepreneurship-related skills and competences listed below, indicate how

IMPORTANT you consider it to be for young adults’ start-ups in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1

2

3

1. Financial management

2. Marketing

3. Creativity

IS

. Resourcefulness

Ul

. Initiative

|

. Leadership

. Persuasion

|\|

0o

. Adaptability

9. Resilience

10. Not being afraid to fail

11.8. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)

you consider your possessed level of EACH of the above entrepreneurship-related skills and

competences is:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1

2

1. Financial management

2. Marketing

3. Creativity

IS

. Resourcefulness

(]

. Initiative

)]

. Leadership

|\l

P
LA

0o

daptability

ersuasion
e

(o]

. Resilience

10. Not being afraid to fail
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SECTION Ill. UPGRADING TOURISM-RELATED SKILLS AND COMPETENCES — EXPRESSED INTEREST

AND PREFERRED TYPES OF TRAINING DELIVERY MODES

lll.1. Would you be interested in a youth-empowerment-in-tourism training course, that will be
developed by the NESET project?

1. Yes 2. No

111.2. Which of the following categories of the prospective NESET education resources would you
consider most beneficial for you?

(1 = Strongly disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly agree)

1 2 3 4 5

1. Social and communication skills training package

2. Tourism job performance training package

3. Tourism entrepreneurship training package

4. Tourism occupations validation standards and tools

111.3. Which do you consider to be the best way of delivering such a type of training programme?

(1 = Not preferred, 2 = Low preference, 3 = Moderate preference, 4 = High preference, 5 = Very high
preference)

1. Self-learning

2. Face-to-face training sessions

3. Distant / online learning

4. Blended (face-to-face and online) learning

5. Experience-sharing

Thank you for taking the time to complete this questionnaire!

Your contribution is highly appreciated!

The NESET project benefits from a € 1 124 551 grant from Iceland, Liechtenstein and Norway through the EEA and Norway Grants.
The aim of the project is to support on a large-scale transnational basis the sustainability of youth integration in the tourism
industry, by creating conditions for NEETs’ employment and entrepreneurship in various forms of tourism.

I
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ANAAYZH EAAEIMATQN ZE INQZEIZ KAl AEZIOTHTEZ 2TIZ XQPEX ETAIPOY2

NESET EPQTHMATOAOTIO EPEYNAZ ZE NEOYZ ENHAIKEZ

To épyo «NESET — NEETs’ Empowerment for Sustainable Employment in the Tourism sector»,
anoteAel éva mpoypoppa Slapkelag 3 etwv, xpnuatodotovpevo amd tnv loAavdia, to
Atevotalv kot tn NopBnyla, péow twv Xopnywwv tou EOX kat tng NopPnyiag yia tn Neavikn
AmnacxoAnon. Xtoxo¢ tTou £pyou elval n umootnplfn, o €va eupl OleBveg emimedo, NG
BLwotpng évtaéng Twv VEWV atopwy, olaitepa autwv mou xapaktnpilovrat wg NEETs (Ektog
AnaoxoAnong, Exkmaidevong kot Katdptiong), otnv ayopd epyaciog otov KAASo Tou
TOUPLOHOU 0TI CUMHETEXOUOEC XWPEG OTO £pY03, SnULoUPYWVTAC CUVORKEG TiPowONnong tNng
amaoxOoAnong Kol TNG EMXELPNHUOTIKOTNTAC Tou¢ ot dladopeC HopPEC TOupPLOUOU,
ocupnepAapBavopévou Kal Tou EVAAAAKTIKOU TOUPLOUOU.

Avadopika pe ta mpoPAenopeva anoteAéopata tou €pyou NESET, n peiwaon tng avepyiag twv
VEWV Ba emuteuxBel péow tNC KOAUTEPNC avtiAnPng Kal TG KOLWVOTOUOU TIPOCEYYLONG TOU
EMEIUUOTOC TWV VEWV OE YWWOELG KoL SEELOTNTEC OXETIKEC UE TOV TOUPLOUO KAl HECW TNG
QVATTUENG TNG ATTACXOANCLUOTNTAC KAL TWV ETIXELPNUATIKWY S€ELOTATWY TOUG. H cUETOXA
TWV VEWV OTNV TOUPLOTIKN Blopnyxavia Ba evioyubel péow t¢ mAatdopuag €’ anmootaoews
uTooTAPLENG (e-Support), TNG KVNTIKOTNTAC TOUG O€ OAEC TLG CUMHUETEXOUOEG XWPEG KAl LECW
EUKALPLWV yla TN SnUoupyla VEWV EMITUXNUEVWY ETILXELPAOEWV (Start-ups) oTov TOUPLOTLKO
kA@do. H kUpla eotiaon tou €pyou eival ot NEETs, nAtkiag 25-29 €Twv, OTIC CUUUETEXOUOEC
XWPEG, (oUUTEPIAOUBOVOUEVWY TWV HAKPOXPOVLA AVEPYWY, TWV armoBoppnUEVWY VEWV Kal
TWV VEWV UE XAUNAQ TUTIKA TtpooovTa), oL omoiol Hall UE TOUG OXETLKOUG EUTTIAEKOUEVOUG
dopeic amoteAovv TV KUpLa opada oTdXou Tou €pyou.

H Epeuva Slevepyeital He okomo TNV AviAnon mAnpodoplwv amnd véoug eviAlkeg (25-29
ETWV), OTIG 7 XWPEC TIOU CUUUETEXOUV oto £pyo NESET kat adopd otnv Slepelivnon avoyKwv
o€ 6e€LOTNTEG 0€ OUYKPLON KL LE QLUTEC TIOU OL VEOL 6N KATEXOUV, TNG UTIAPXOUCAG OXETLKNG
UTIOOTNPLENG KaL TWV SNUOYPADIKWY OTOLXEIWV TWV VEWV KaBwWE Kal Twv avtAfPewy Toug,
yla T UPLOTAUEVEG TIPOKANCELG KOl T EUKALPLEC TNG ayopdg €pyacia oTOV TOUPLOTIKO
kAado.

H tavtotnta Twv epwtnbéviwy Ba napapeivel avotnpd EMMIZTEYTIKH.

MapakadoUue va onuelwote Ue X TIG QMAVTNOELS OAG OTLG «KAELOTOU» TUMTOU EPWTHOELS TTOU
akoAoudouv kat va emLOTPEYTE TO ouunAnpwuévo EpwtnuatoAoyio oto SAPQNIE ATEBE
ota otolyeia mov oag Eyouv unodeiydcei, un’ oY k. lwone Xaooié.

3 EM\&Sa, BouAyaplia, Kpoatia, Kimpog, Italia, Moptoyahia kat Poupavia, evw n lohavdio cUPHETEXEL WG
e€elOIKEVEVOC ETALPOC

I
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NOTHTA I. MPOZQMIKA XAPAKTHPIZTIKA

1.1. Xwpa:
1. BouAyopia 2. Kpoartia
3.Kunpog 4. ENM\ada
5.ltaAia 6.MoptoyaAia
7.Poupavia
1.2. ®UYlo:
1.Avépag 2.Tuvaika
1.3. HAwia:
1.25 2.26 3. 27 4. 28 5. 29

1.4. Eknaibevon— enileée To UPNAOTEPO EKTTIOULSEVUTLKO EMiNESO:

1.NpwtoBabuia Exnaideuon

2. Aeutepofabuia Ekmaidevaon

3. Meta-6eutepoBabula Eknaideuaon

4. EmayyeApatikn Eknaidevon kat Katdption
(amodortol tagng padnteiag ENA.A, ILE.K.
LETA Qo TLOTOTMOLNCN KOl KATOXOL TTTu)iou
QVWTEPACG OXOANG)

5.Maverotnuiokn Eknaibeuon
(Naverotiuo / T.E.L.)

6.MeTanmTuXLaKES TTOUSEG

I.5. ZUMUETEXETE OE KATIOLO TIPOYPOLULOL KATAPTLONG A} EKTtaideuoNC;

1. Nauw

2.0x1

1.6. Nota eiva N TpEXouoa EMAYYEAROTIKA COG KATAoTaon;

1. Epyadopal

E{pat dvepyog kal avalntw epyacia yla AlyOTEPO Ao €Va £TOG

El{pat avepyog kat avalntw epyocia yla meplocoTePo amod Eva £T0G

2
3
4. Aev gpyalopol kat Sev avalntw epyacia, kabwg Sev MoTelwW WG KUopw va Ppw
5

Aev gpyalopal kat dev avalntw gpyaocia, KaBwe £xw GAAEG TPOTEPALOTNTEC AUTH TNV
nepiodo

1.7. AlaB£TETE MPONYOUHEVN EMOYYEALATIKY Tpolntnpeoia otov TouploTiko KAGd0?

1. Nat, mavw amno éva £€tog

2. Na, Ayotepo amo éva

£10C 3. Ox

S
N
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ENOTHTA II. AEZIOTHTEZ KAI ANTIAHWEIZ ZXETIKE2 TOY TOYPIZMOY

I.1. Na KaBévav amod Toug MAPUKATW Ttopdyovteg mapokoAw avadépete néco THMANTIKOZ
Oswpeite o6tL ival yla tnv anoteAecpatiky £vtaén vEwv evnAikwv otV TOUpLOTIKA Blopnxavia:

(1 = KadoAou onuavtikog, 2 = Oxt onuavtikog, 3 = OUSEtepog, 4 = SnUavtikog, 5 = MoAu

ONUAVTIKOG)

1.KataAAnAdTNTA TWV IKAVOTATWY Ko Se€loTrTwy

2.Apo1Bn kal cuvBOnKeg epyaociog

3.Eukalpieg emayyeApatikng e€EALENG

4.EVTovoG avTaywvIoPOg TNV TOUPLOTLKA Blopnyavia

5.ETOXIKOTNTA TNC TOUPLOTIKAG Blopnyaviog

6.MpoowpLVOG XapaKTAPAG TwV CUUBACEWY epyaciag

7.Akoucola PEPLKA ammo.oxOAnon

8.H emikowwvia e Toug meAATeG

9.0L OX£0E£LG YEe TNV ALOIKNON TWV ETUXELPNOEWVY

10.H ouvepyaoia pe toug cuvadEéldoug

11.2. Ma kaBéva ano ta napakdatw enayyéApata, avadépete noco EAKYITIKO Bswpeite nwg eivo

yla vVEoug avBpwroug, oL omoiol avalnTtouv KOPLEPO OTNV TOUPLOTLKA Blopnxovio:

(1 = KadoAou eAkuotiko; 2 = Min eAkUoTIKO; 3 = OUbEtepo; 4 = EAKUOTIKO; 5 = MoAU eAkUOTIKO)

1

2

3

4 5

1. YndAAnAog Bar

2.0pyavwtng cuvedpLwv Kot eEKSnAwoewv

3.Madyelpag

4 Peoe 1oV Zevodoyeiou

5.Kopaptépeg

6. Eknawdevtnic /Kabodnyntng oe Spaotnpldotnteg Yuyaywyiag,
TIOALTIOHOU 1) aBANTIOHOU

7. 3téhexoc oe Spaotnplotnteg Yuyaywyiag, moAtiopol f
oOAntiopou

8.TafldLwtikog MNpdktopag

9.7 epBLrdpog

10.AMNo (mapakaAw TeplypaPTe):

S
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11.3. Mo KAOE piot Ao TG MAPOAKATW KOLWWWVLKEG KOL ETUKOLWVWVLAKEG Se§LOTNTEG, avadEpeTe OGO
ZHMANTIKH ruotevete OtL gival yia tnv £vtaén VEwv evhAikwv otnv ToupLoTKA Blopnxavia:

(1 = KadoAov onuavrikn, 2 = Oxt onuavtikn, 3 = Oubétepog, 4 = Znuavtikn, 5 = MoAv onuavrtikn)

1 2 3 4 5

. EvouvaioBnon kal cuvaloBnuartiki vonuoouvn

. Evepyoc akpoaon

. Mn AeKTiKkn emikowvwvia

. Zadrvela KoL cuvtopia

. OW\kn duabeon

. Eumiotoouvn

. EuputnTta ZkéYng

. 2eBoopog

O | 0| I N[ u»n || W[IN|PEF

. Avatpododotnon

10. Emiloyn KatdAAnAou HEGOU ETKOLVWVIAG

I.4. Avefdptnta OmMO TNV EKTIUWHEVN ONMAVTIKOTNTA ovadEépete oe mowo Padud EMAPKOYZ
ANAMNTYZHI moTeVETE OTL SLAOLTETE KAOE piol OO TIG MOPAKATW KOWWVIKEG KO ETILKOLVWVLOKEG
8elotntec:

(1 = EvteAw¢ avenapkhg; 2 = Aventapkric ; 3 = Oubétepo ; 4 = Emnapknc; 5 = ISiaitepa emapkrig)

1 2 3 4 5

. EvouvaioBnon kat cuvalodnuatikr) vonpoouvn

. Evepyoc akpoaon

. Mn Aektikn emikowvwvioa

. Zapnvela KoL cuvtopia

. OW\wkn dLabeon

. Eumiotoouvn

. Euputnta 2kéYng

. Xefaouog

O (00 | Ny | U | |W|IN|K

. Avatpodobotnon

10. Emthoyn kotdAnAou HECOU ETIKOWVWVIAG

4
4
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I.L5. Mo KAOe pia amod T MOPAKATW EPYOUOLOKEG LKAVOTNTEG KOL YVWOELS, avadEPETE MOCO
ZFHMANTIKH ruoteUeTe OTL £ival yLa TNV AooXOANGLUOTNTA VEWV EVNAIKWV OTOV TOUPLOO:

(1 = KadoAouv onuavtikn ; 2 = Mn onuavtikn; 3 = Oubétepo; 4 = Znuavtikn; 5 = MoAu onuavtiky)

1 2 3 4 5

1.E€umnpétnon melatwv

2.Ae€lotnTeg o€ BEpata MAnpodopLkng

3.0padikotnta otnv gpyacia

4.Eueli&la

5.Awaxelplon ayyoucg kat xpovou

6.EmiAuon mpoBAnuaTwyv

7.ALOTTOALTLO LK KATAvVOnon

8.Kpltikn okéPn

9. Autevépyela

10.EmiBupia yia yvwon

11.6. Ave€dptnta Qo TNV EKTLWHEVN ONUOVTIKOTNTA Toug, avadépete os oo Baduo EMAPKOYZ
ANANTYZHZ nuotevete 0Tl SLaOETeTE KAOE pia Ao TG MOPOKATW S£ELOTNTEG KA YVWOELG:

(1 = EvteAw¢ avenapkng ; 2 = Aventapknc ; 3 = Oubdétepo ; 4 = Enapkng; 5 = ISiaitepa emapkrig)

1 2 3 4 5

1.E€umnpétnon melatwv

2.Ag€10tnTEC 0€ B€parta MAnpodopLkig

3.0upadikotnta otnv gpyacia

4.Euehitia

5.Alaxelplon ayxoug KaL xpovou

6.Emiluon mpoPAnuatwy

7.ALQTOALTIOMLKN KATAVONnon

8.Kpttikn okédn

9. Autevépyela

10.EmiBupia yia yvwon

I
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I.7. Ma kABs pia Anod TG MOUPAKATW ETLXELPNHATIKEG YVWOELS Kot S£§l0TNTEG, avadépete nOco
ZFHMANTIKH motelete OTL €ival yia Toug VEOUG €VNALIKEG TTOU OTOXeUOUV oTtnVv iSpuon VEwvV

TOUPLOTIKWV ETILXELPHOEWV:

(1 = KadoAov onuavrtikn ; 2 = Mn onuavtikn; 3 = Oubétepo; 4 = Znuavtikn; 5 = MoAu onuavtiky)

1

2

3

4 5

1.XpnUaToOoLKOVO LK Alaxeiplon

2.Marketing

3.AnuoupykotnTa

4.Emwvontikotnta

5.MpwtoBoulia

6.HYETIKEG IKaVOTNTES

7.NeBw

8.MpocapuoaTikoTnTA

9.AvBeKTIKOTNTA

10.Amoucia ¢pOBou yLa To EVOEXOUEVO AOTUXLOG

118. AvefaptnTa OO TNV EKTLHLWHEVN ONHAVTIKOTNTA TOUG, avadEpete o€ noto Badud EMAPKOYZ
ANANTYZHZ muiotevete OTL SLOOETETE KABOE i Ao TIG MOPATIAVW ETILXELPNHATIKEG SEELOTNTEG Kou

YVWOELG:

(1 = EvteAw¢ avenapkinc ; 2 = Avertapkiic ; 3 = Oudétepo ; 4 = Enapkig; 5 = Idlaitepa emapkric)

1

2

3

4 5

1. Xpnuatoolkovoulkn Alaxeipion

2.Marketing

3.Anpoupykotnta

4. Ermuvontikotnta

5.MpwtoPoulia

6.Hyetkéc Ikavotnteg

7.Nedw

8.MpocappooTkoTNTA

9.AvBeKTIKOTNTA

10.Anouacia pofou yla To evéexouevo anotuyiag
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ENOTHTA Ill. ANABAOMIZH AEZIOTHTQON KAI TNQZEQON - AIEPEYNHZH

ADEPONTOZ KAI MPOTIMOQMENOZ TPOMNOZ KATAPTIZH2

lll.1. Oa cag evBiEédepe n mapakoAolONoH MPOYPAUHATOG KATdpTiong tou Ba avantuxBei péow
Tou tpoypappatog NESET, pe 6TOX0 ThV EVioXuon Twv S£§LOTATWY TWV VEWV GTOV TOUPLOHO;

1. Nat 2.0x1

111.2. Molog and TOUG TAPOKATW TUMOUG EKMOULSEUTIKOU UALKOU Kol SPACEWV OXETIKA ME TOV
Touplopo Bewpeite 6tL Ba ATav o wPEALNOG yLa £0AG;

(1 = Ka90Aou wpéAiuog, 2 = QpéAuog, 3 = OubEtepo, 4 = QPEAUOG, 5 = ISaitepa wpéAog)

1 2 3 4 5

1. ExmatSeuTtikd UALKO Kol SPACELG YLO TOVWAON TWV KOLWVWVLKWVY KOl
ETUKOLVWVLAKWVY SeELOTATWV

2. EKTatdeUTIKO UALKO Kol SpACELG YLt TOVWON TNE EMOYYEALATIKAG
anodoong

3. EKIadeUTIKO UALKO Kol SpACELC YLOL TOVWOH TNG ETLXELPNUATIKOTNTOG

4. EKmodeuTIKO UALKO Kol Spaoelc yia Npotuma kot Epyalieia

llI.3. Mowog motelete OTL Ba ATav 0 KAAUTEPOG TPOMOG OPyAvwong Kot UAomoinong €vog
TPOYPALLATOG KOTAPTLONG OXETIKOU ME TOL TTAPATAVW ;

(1 = M npotewopuevog, 2 = XaunAd npotelvouevog, 3 = MEtpia mpotevouevog, 4 = YhnAd npotetvouevog,
5 = géaupetika npotewvopuevog)

1. Autosknaibeuon

2. MaBnpota Sta {wong

3. E¢’ amootdoswg nAeKTpoVLKN nabnon

4. Mwktn (8la Lwong Kat nAektpovikn) uabnon

5. AvtoAAayn EUTELPLOV

Zag EUXAPLOTOUE TTOAU yLa TO XPOVO TOU APLEPWOATE YLOL T CUMIMARPWON TOU
EpwTnUaToAoyiov.

Extiuouue Saitepa tn cuuBoAn oag!

To £pyo NESET xpnuarodoteitat ano tnv loAavéia, to Aytevotdw ko tn NopBnyia, péow Twv Xopnywwv tov EOX
ko tnG NopPnyiag yia tn Neavik AnacxoAnon.
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