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PREFACE

NESET — NEETs’ Empowerment for Sustainable Employment in the Tourism sector, is a 3-year
project, funded by the EEA and Norway Grants Fund for Youth Employment which aims at
supporting on a large-scale transnational basis the sustainability of youth integration in the
tourism labour market in the above NESET beneficiary countries (BCs)?, by creating conditions for
NEETs” employment and entrepreneurship in various forms of tourism, incl. alternative tourism.

This National Report presents and discusses the findings of the Competence Gap Survey on the
young adults’ skills mismatches and workforce shortages in the tourism industry, as perceived by
employers in Greece. It is the NESET Partnership’s belief that understanding these aspects is
crucial for the effectiveness of efforts, targeted at improving youngsters’ situation in the tourism
industry labour market and supporting their social inclusion. The investigation is based on a
structured survey questionnaire, aimed at mapping the need for building tourism-related
competences and delivering training to the project’s target group. The results presented in this
National Report together with those contained in the National Reports, prepared for the other 6
NESET Beneficiary Countries, will be brought together in a Synthesis Report, which will serve as a
basis for designing an innovative curriculum, training methodology and training content (WP4 —
‘Innovative training material & training workshops’) for supporting NEETS’ sustainable labour
market integration in the tourism industry.

The National Report follows the generic structure, proposed by the WP3 Leader — Tora Consult
(PP No.9), in order to allow for comparability of reported information and outcomes across NESET
partner countries, and includes the following chapters:

— Chapter 1: Characteristics of the enterprises involved in the NESET survey on young adults’
skills mismatches and workforce shortages in the tourism industry in Greece;

— Chapter 2: Tourism-related skills’ perceptions among employers in Greece— main survey
findings.

The SARONIS’ team would like to acknowledge the cooperation of Professor Joseph Hassid and
Mr. Nikolaos Vordonis, who were in charge of this Report’s preparation and that of the many
young adults who participated in the Survey on which the Report is based.

SARONIS S.A.

July 2019

! The beneficiary countries, covered by the NESET project activities include Bulgaria, Croatia, Cyprus, Greece, N

Italy, Portugal and Romania, whereas Iceland is involved in project implementation as an expertise country. —

TOPONIZ SARONIS S.A. July 2019
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EXECUTIVE SUMMARY
This National Report presents and discusses the findings of the Competence Gap Survey on the

young adults’ skills mismatches and workforce shortages in the tourism industry, as perceived by
a sample of 20 tourism industry employers in Greece.

It is the NESET Partnership’s belief that understanding these aspects is crucial for the effectiveness
of efforts, targeted at improving youngsters’ situation in the tourism industry labour market and
supporting their social inclusion.

The investigation is based on a structured survey questionnaire, aimed at mapping the need for
building tourism-related competences and delivering training to the project’s target group.

Chapter 1 of the Report, presents the surveyed enterprises’ characteristics (e.g. activity sub-
sector, Size, Percentage of employees aged 25-29). The Key findings resulting from survey
participants’ responses’ processing are the following:

» The enterprises contacted and surveyed operate mainly in the “Accommodation” and
the “Food and beverages” sub-sectors of the tourism industry.

» The large majority of tourism enterprises surveyed employ less than 10 persons

» In most of the sample enterprises, the approximate percentage of employees aged 25-
29 is between 20% and 40%

Chapter 2, presents the results of the sample enterprises’ responses concerning tourism-
related perceptions of a number of crucial issues. The analysis conducted suggest the
following:

» Among factors perceived as affecting young adults’ prospects for sustainable integration in
the tourism industry, survey participants’ responses suggest that, on average, they are rather

|”

“neutral” as to their importance.

» Factors however whose “importance” is above average, are Communication with customers
and Adequacy of possessed skills and competences.

» Among the “least important” are: Temporary character of labour contracts and
Seasonality of tourism industry.

» Responses analysis of severity of skills mismatches and labour market shortages
revealed several interesting occupations-specific situations. E.g. low severity of skills
mismatches in a certain occupation but severe labour shortages in that same
occupation.

» For Social and Communication skills perceived as necessary for young adults’
sustainable integration in the tourism industry, employers’ responses suggest that
their importance is, on average, rather high, while their “adequacy” is rather
“inadequate”. Most important skills are “Friendliness”, “Respect” and “Picking the
right medium of communication”.

» Skills and competences related to “job performance” are perceived as “important”,
while their “adequacy” as “inadequate”. Most important skills of this type, are:

” u

“Customer service”, “Curiosity to learn” and “Flexibility”.

=
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» For all Entrepreneurship-related skills considered, entrepreneurs indicated that their
“importance” is perceived as “important”. Skills of “above average” importance are
“Adaptability”, “Initiative”, “Creativity” and “Resourcefulness”. “Adequacy” of all
such “entrepreneurship-related” skills is however perceived as rather low.

Ul
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EXECUTIVE SUMMARY IN GREEK — ENITEAIKH ZYNOWH

H EkBeon mapouaotalet kat oxoAlalel ta eupnuota tng Epeuvag twv Kevwy os As€lotnteg NEwv
EvnAikwy, TG Avavtiotolyieg twv Se€lottwv mou autol epdavidovtal va SLabETouy, He eKELVEG
TIOU OL OVAYKEG TNG ayopag amattouv, kabwg kat tig EMeldelg Epyatikol Auvapikou otov KAado
Tou TOUPLOHOU, OMWG QUTA EKTWMWVTAL amd Toug 20 epyodOTeC €AANVIKWV TOUPLOTIKWY
ETIXELPIOEWV TIOU CUMETELXQV OTN OXETLKI EPELVAL.

O Etaipol tou épyou NESET ivat menelopévol OTL N TARPNG KATOVONOoN TWV MOPANAvWw Beudtwy
amoteAel kplong onuaociog mpoundbeon yla v €aodAALon TNG MOTEAECUATIKOTNTAG TWV
T(POOTIOOELWV TOUC TIoU OTOXEVOUV oTh BeAtiwon tng Kataotaong Twv NEwv evnAikwv otnv
ayopd Epyaciag ToU TOUPLOTIKOU TOUEN KAL OTNV UTIOOTAPLEN TNG KOLVWVLKNG TOUG EVTAENG.

H épeuva Baoiotnke o€ €161KO EpWTNUATOAOYLO, LECW TOU OTIOIOU ATOTUTIWVETAL N AVAYKN YL
avarmtuén S€LOTHTWV TTIOU €X0UV GXEON LLE TOV TOUPLOUO KL TNV ekmtaidevon tng Opadag Itoxou,
oTLG 5€LOTNTEG QUTEC.

Y10 1° KepdAawo tng EkBeong, mapouoialovtal Ta XOPOKTINPLOTIKA TWV ETIXELPHOEWY TIOU
OUUUETELQV otnv €peuva (). Ymo-kAadog Spaotnplotntag, Méyeboc, Mocooto epyalopévwy
NAWKiag 25-29 etwv). Ta KOPLA EVPAHATA TTOU TIPOEKU YAV ATTO TNV OIVAAUGT TWV OTTAVTICEWV TWV
OCUULUETEXOVTWY, Elval Ta €EAG:

» Ol EMIYELPNOELG TIOU TIPOOEYYLOTNKAV KoL EPELVHBNKAV EVTACCOVTOL KUPLWE OTOUC UTIO-
kAdSou¢ tou Touplopou «KataAvpoata» kot «Eotiaon»

» H peydAn meloPndia toug anacyoAet Atyotepa anod 10 dtopa

» XTI MEPLOOOTEPEC QMO QUTEC, TO TTOCOOTO TWV EPYALOUEVWVY NAKIAG peTtagy 25 kat 29
€TwV, glvat tng ta&ng 20%-40%.

310 2° KedpdAauwo, mapouotalovial Ta amoTeEAECHUATA TNG EMEEEPYACING TWV ATTOVINOEWY OTO
OXETKO EpwTtnuatoAdylo, avadopikd Ue TI¢ avTIANPELS TTIOU ETIKPATOUV YLA LA OELPA KPLoLwVY
Bepdtwv. H emefepyaoia autr kataAnyetL ota €€RG:

» Metofl Twv mapayoviwv ou Bewpolvtal OTL EMNPEAIOUV TIG TTPOOTITIKEG TWV VEWV
eVNAlkwv yla StatnpRon £viagr) Toug oTov TOHEN TOU TOUPLOMOU, OL ETILXELPNUOTIEG
Tou KAASou TomoBetTouvtal HAAOV «OUSETEPA», WG TPOG TNV OCUYKPLTIKN TOUG
omoudalotnta.

» [Mapayovteg MAVIWG TWV OMOoiwv N «omoudaldtnta» UTEPEXEL TNG HEoNG, €lval n
«ETukowwvia pe Toug MEAATEGY Kal N «EMAPKELA TWV VEWV O YVWOELG Kal SEELOTNTESY.

» Metofl twv AlyOTEPO ONUAVTIKWY Tapayoviwv mephapPavetal o «Mpoocwpvog
XOPOKTAPOG TWV CUUBACEWV gpyaociag» kal n «Emoxitkotnta otnv Asttoupyia twv
TOUPLOTLKWV ETUXELPHOEWVY.

H avdAuon twv anavtioewv avodopikd pe TNV BapUTNTa TWV OVOVILOTOLXLWV OTLG Se§LOTNTES
TIOU oL VEoL SLOBETOUV Kal EKELVWV YLaL TLG OTIOLEG UTIAPYOUV QVAYKEG OTNV ayopd, KaBwg Kot ylo
eMeipelg otnv ayopda epyaciag, epdavice evOLUPEPOUOEG KATOOTACELS YL OPLOMEVA
enayyeApaTa. MN.x. TEPUTTWOELG EMAYYEAUATWY YLa TO oTtola oL Se€LOTNTEC TTOU TpoodEpPovTaL Kall
{ntouvtal mopouclalouv EMOPKA  avtlotolyia, OoAAQ, TOUTOXPOVO, UTIAPXOUV €eAAELPELG
SLaB£010oU TIPOCWTTLKOU.

<))
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» Ta tic Kowwvikég Kat Emkolvmviakeg §e€Lotnteg mou Bewpouvtal anapaitnTeg, ot
QTOVTAOELS TwV EpyodoTwV Tou kKAadou £8eL€av OTL, Katd pEoov 6po, n ormoudaldtnTa
TouG eilval paAAov uPnAn, aAAd n «emapkela» Toug xaunAn! Q¢ ormoudaldtepeg, ano
TG 6e€LOTNTEG QWTOU TOU TUTIOU, Bewpouvtal n «DAKA SLaBeon», 0 «ZEBACUOGH KOl
n «EmAoyn Tou KAtAAANAOU HECOU EMLKOLVWVIAGY.

» H omnoudalotnta As§lotrtwy nov oxeti{ovral pe tnv Epyaociakn Enidoon, Bswpeitat
«ONUAVTIKA». Q¢ «OVWTEPN TNG HEONG» Xapoktnpiletalr n omoudaltdotnta Twv
Se€lotntwv: «E§unnpétnon tou nehdatn», «Epeon yia pabnon» kat «EveAi§ior.

» DAeflotNTEG OXETIKEG ME TNV Emyepnuatikotnta Bewpouvrtol kot autég uPnAng
omoudalotntag. ISwaitepa pdAota ol «MpocappootikotnTa», «Mpwtofouliar,
«AnuioupytkdTnTa» Kot «Emwvonukétntay. H EMAPKELA WOTOOCO KOl AUTOU TOU TUTIOU
Seflotntwy, Bewpeitat OTL elvatl xapnAn.

=]
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INTRODUCTION

For the survey among tourism sector employers, a sample of 20 enterprises was formed,
mainly based on the local partner’s contacts in the specific sector. Survey participants were
provided with questionnaires translated in Greek and their responses were subsequently
processed according to standardised guidelines for all NESET partner countries.

The resulting Report, consists of two Chapters presenting the analysis findings and is
accompanied by a number of Annexes.

In particular,

Chapter 1 of the Report, presents the surveyed enterprises’ characteristics (e.g. activity sub-
sector, Size, Percentage of employees aged 25-29)

Chapter 2, presents the results of the sample enterprises’ responses concerning tourism-
related perceptions of a number of crucial issues, such as: Factors affecting young adults’
prospects for sustainable integration in the tourism industry, Severity of skills matches /
workforce shortages and, most important, Perceptions of “Importance” and “adequacy” of
three types of skills and competences, i.e. Social and Communication skills, job performance
skills and entrepreneurship-related skills.

The Report’s main text ends with a number of Concluding Remarks.

TOPONIZ SARONIS S.A. July 2019
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1. CHARACTERISTICS OF THE ENTERPRISES INVOLVED IN THE NESET SURVEY ON
YOUNG ADULTS’ SKILLS MISMATCHES AND WORKFORCE SHORTAGES IN THE
TOURISM INDUSTRY IN GREECE

Key findings of Chapter 1:
» The enterprises contacted and surveyed operated mainly in the “Accommodation”
and the “Food and beverages” sub-sectors
» The large majority of tourism enterprises surveyed employ less than 10 persons
» In most of the sample enterprises, the approximate percentage of employees aged

25-29 is between 20% and 40%

1.1. Activity sub-sector

As already indicated, the enterprises contacted and surveyed operated mainly in the
“Accommodation” and the “Food and beverages” sub-sectors of the, widely defined, Tourism
sector. In particular, the sample consists of 6 enterprises from each of the above sub-sectors,
the “Retail trade of touristic products” and “Cultural activities” are represented by 3 and 2
enterprises respectively, while the last 3 survey participants operate in 3 other sub-sectors
(i.e. “Car rental”, “Travel Agencies” and “Other local tourism activities”).

Graph 1.1. % of enterprises per sub sector activity B Accomodation

M Food and beverage
Air/road/railway/water passenger
transport
Car/Bicycle Rental

M Travel agencies

M Cultural activities

B Sports and recreation activities

M Retail trade of touristic products

B Other local tourism activities
Source: Annex A, Question 1.2
1.2. Present size (number of employees)

With 2 only exceptions, all other tourism enterprises surveyed employ less than 10 persons.
The 2 enterprises mentioned are classified in the immediately next size class of 10-49 persons.

l6
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Graph 1.2. % of Employers per nuégber of employees

0,
10% 0%

90%

H 1-9 employees 10-49 em 50-99 100-249 m 250+

Source: Annex A, Question 1.3

1.3. Approximate percentage of employees aged 25-29 in the company

In most of the sample enterprises (8 enterprises — 40%), the approximate percentage of
employees aged 25-29 is between 20% and 40% (see Graph below). In only 10% (2 enterprises)
the corresponding percentage exceeds 60%.

Graph 1.3. % of employers per young's employees
percentage in the company
5%

5% ‘

A

= <20% =20-39% =40-59% 60-79% = 80%+

Source: Annex A, Question 1.4

lot
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2. TOURISM-RELATED SKILLS’ PERCEPTIONS AMONG EMPLOYERS IN GREECE—
MAIN SURVEY FINDINGS

Key findings of Chapter 2:

» Among factors perceived as affecting young adults’ prospects for sustainable integration
in the tourism industry, survey participants’ responses suggest that, on average, they are
rather “neutral” as to their importance.

> Factors however whose “importance” is above average, are Communication with
customers and Adequacy of possessed skills and competences.

» Among the “least important” are: Temporary character of labour contracts and
Seasonality of tourism industry.

» Responses analysis of severity of skills mismatches and labour market shortages
revealed several interesting occupations-specific situations. E.g. low severity of skills
mismatches in a certain occupation but severe labour shortages in that same
occupation.

» For Social and Communication skills perceived as necessary for young adults’
sustainable integration in the tourism industry, employers’ responses suggest that
their importance is, on average, rather high, while their “adequacy” is rather
“inadequate”. Most important skills are “Friendliness”, “Respect” and “Picking the
right medium of communication”,

» Skills and competences related to “job performance” are perceived as “important”,
while their “adequacy” as “inadequate”. Most important skills of this type, are:
“Customer service”, “Curiosity to learn” and “Flexibility”.

» For all Entrepreneurship-related skills considered, entrepreneurs indicated that
their “importance” is perceived as “important”. Skills of “above average”
importance are “Adaptability”, “Initiative”, “Creativity” and “Resourcefulness”.
“Adequacy” of all such “entrepreneurship-related” skills is however perceived as

rather low.

2.1. Factors for young people’s sustainable integration in the tourism industry and

tourism occupations’ skills mismatches and workforce shortages
Among 10 different factors perceived as affecting young adults’ prospects for sustainable integration
in the tourism industry, survey participants’ responses suggest that, on a scale of 1 to 5, the “average

III

importance” of all factors taken together is 3.6, indicating a rather “neutral” assessment, admittedly

”I

with a slight tendency towards the area of “important

Factors however whose “importance” is above average, are the following (indicator of factor-specific
importance in parentheses):

e Communication with customers (4.55)
e Adequacy of possessed skills and competences (4.15)

|11
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e Career development opportunities (3.90)
e Cooperation with fellow-workers (3.90) and, finally,
e Relations with the Management (3.75)

At the other end of the respective scale, the “least important”, among the factors in the specific list,
are:

e Temporary character of labour contracts (2.90)

e Seasonality of tourism industry (3.05)

e Involuntary part-time character of employment (3.15)
e Fierce competition in the industry (3.55)

e  Pay and working conditions (3.55)

Graph Il.1. Indicators of importance of factors impacting on prospects for
sustainble integration in the tourism industry

Average & 4 3,65

Cooperation with the fellow-workers E  —  ———————— 3 90

’

Relations with the management s 3 75

7

Communication With customers | ——— /| 55

’

Involuntary part-time character of employment e ee——————— 315

’

Temporary character of labour contracts I ————— ) 90

’

Seasonality of the tourism industry e sssssssssm————— 3 05

’

Fierce competition in the industry i —— . 3 55

’

Career development opportunitie:s mm"m"m"————. 3 00

’

Pay and working conditions i ——— 3 55

’

Adequacy of possessed skills and competences ———————————————— /|5

’

Source: Annex A, Question Il.1.

On this 2" group of factors, whose importance in determining young adults’ prospects for sustainable
integration in the tourism labour market, seems to be perceived, by tourism enterprises, as relatively
lower than other factors, one could observe that they reflect some of the sector’s characteristics
generally regarded as weaknesses which need to be addresses through specific tourism development
policies (e.g. promotion of special types of seasonality-free tourism, or, at least, of types whose

character allow enterprises’ operation over large parts of the year).

Two important questions put to survey participants refers to their assessment of the severity of skills
mismatches experienced for certain tourism-related occupations, in combination to the severity of
workforce shortages for each of these occupations. The following Table (and respective Graphs)

summarise the responses obtained.

Occupation Severity of skills mismatch Severity of workforce
shortages
Indicator (1-5) Ranking Indicator (1-5) Ranking

Cook 4.00 1st 3.70 5th
Waiter 3.80 2nd 3.85 2nd
Instructor/Guide in recreation & 3.80 3rd 3.70 4th
sports
Hotel Front Desk 3.65 4th 3.35 8th

|zt
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Graph I1.2A. Average Indicator of Severity of skills mismatches in

tourism

Average

Waiter

Travel agent

Operator in amusement, recreation and sport
Instructor/guide in recreation and sport...

Hotel maid

Hotel front desk officer

Cook

Conference and event planner

Bartender

related occupations

e — 3 58
e 3
——— 3 )5
e 3 55
e 3
—— 3
e 3 65
e /]
— 3
e 3 35

0 2 4

Graph I11.2B Average Indicator of Severity of workforce shortages in
tourism related occupations

Average

Waiter

Travel agent

Operator in amusement, recreation and sport
Instructor/guide in recreation and sport (incl.
Hotel maid

Hotel front desk officer

Cook

Conference and event planner

Bartender

Source: Annex A, Question I.2A, II. 2B.

R — 3 56
e 3 ]
e — 3 /5
— 3 ]
... —— 3 ]
—— ) 3
— 3 35
e 3 7
I — /|
——— 3 /|

0 2 4

Operator in amusement, 3.55 5th 3.80 3rd
recreation and sports

Conference and Events Planner 3.40 6th 4.00 1st

Hotel maid 3.40 7th 2.80 9th
Bartender 3.35 8th 3.40 7th
Travel Agent 3.25 9th 3.45 6th
Average (all occupations) 3.58 _ 3.56 _

By comparing the responses analyses’ for these two important aspects of tourism labour market’s
operation, one may identify several interesting occupations-specific situations. For example:
occupations for which skills are, generally speaking, those required by potential employers (low
severity Ranking) but, in short supply (typical case: Conference and Events Planners), or others for
which availability for hiring is not an issue, but skills matching is problematic (typical case: Cooks).

2.2. Importance and adequacy of young persons’ social and communication skills —
implications for young adults’ sustainable integration in the tourism industry

Having accepted that young persons’ sustainable integration in the tourism industry is, to a
large extent, determined by a set of various types of skills that an individual possesses (having

=D
@
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acquired them through various processes, including formal and informal training), the survey
also investigated employers’ perceptions of the importance and the adequacy of such types
of skills for their existing or potential future personnel, for their own enterprises or for the
tourism sector, in general.

Starting with a set of so-called Social and Communication skills, the tourism employers’
responses collected, imply that, for the specific skills, their importance is, on average,
perceived as rather high (relevant Indicator: 4.28), while their “adequacy” as rather
“inadequate” (relevant indicator: 2.71). “Top priority” skills (in terms of “importance” are:
“Friendliness”, “Respect” and “Picking the right medium of communication”, whose
“adequacy” for which the respective indicators are “above average”, although their specific
(between 2 and 3). At the bottom of the respective scale,
although considered, marginally as “important”, are skills such as “Non-verbal

III

values are in the area of “neutra

communication”, “Open mindedness” and “Feedback”. There are, nevertheless, skill-specific
deviations from these “averages”, as the Table and the Graphs below show.

Social & Communication Skills

Indicator of Skills IMPORTANCE (Average: 4.28) ‘ Indicator of Skills ADEQUACY (Average: 2.71)
Above Average

Friendliness (4.85) Friendliness (3.70)

Respect (4.65) Confidence (3.55)

Picking right medium of communication (4.45) Respect (3.05)

Confidence (4.30) Clarity and cohesion (3.00)

Active listening (4.30) Picking right medium of communication (2.65)
Below Average

Empathy and emotional intelligence (4.25) Non-verbal communication (2.45)

Clarity and cohesion (4.15) Active listening (2.30)

Non-verbal communication (4.05) Empathy and emotional intelligence (2.20)

Open mindedness (4.05) Feedback (2.10)

Feedback (3.75) Open mindedness (2.10)

Graph I1.3. Indicators of Importance of Social & Communication Skills
for young adults' sustainable intergration in tourism industry
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Graph I1.4. Employer's perceptions of Adequacy of Social &
Communication Skills for young people employed in their company

Average IEEEEE—— ) 71
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Source: Annex A, Question I1.3, I1.4.

2.3. Importance and adequacy of young persons’ job performance skills —
implications for young adults’ employability in tourism

A 2" set of skills of skills and competences examined, consists of skills and competences
related to “job performance”. Again, such skills are perceived, on average, as “important”
(average Indicator: 4.165), while their “adequacy” as “inadequate” (average Indicator: 2.70).
Most important skills of this type, are: “Customer service”, “Curiosity to learn” and
“Flexibility”. The case of specific skills and their positioning/ranking “above” or “below”
corresponding “average” indicators’ values, is shown on the Table and the Graphs below.

Job Performance Skills
Indicator of Skills IMPORTANCE (Average: 4.16) ‘ Indicator of Skills ADEQUACY (Average: 2.70)

Above Average
Customer service (4.75) Customer service (3.10)
Curiosity to learn (4.60) Cross-cultural understanding (3.10)
Flexibility (4.35) Curiosity to learn (2.95)
Cross-cultural understanding (4.30) Flexibility (2.75)
Problem-solving (4.25) Technical /IT skills (2.70)

Stress and Time Management (4.20)

Below Average

Technical /IT skills (4.15) Teamwork (2.60)
Self-motivation (2.55)
Teamwork (3.75) Stress and Time Management (2.50)
Self-motivation (3.75) Critical thinking (2.40)
Critical thinking (3.55) Problem-solving (2.30)

=
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Graph I1.5: Indicators of Importance of Job Performance Skills for
young adults' employability in tourism
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Graph I1.6: Indicators of Adequacy of Job Performance Skills for young
adults' employed in sample of employer's company
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Source: Annex A, Question 1.5, 1.6

2.4. Importance and adequacy of young persons’ entrepreneurship-related skills —
implications for young adults’ start-ups in tourism

The 3, and last, type of skills considered, are those related to young-adults’ successful set up
of an enterprise in the tourism sector. All specific skills on which surveyed employers were
requested to indicate their assessment of “importance” and “adequacy”. They are all
perceived as “important” (indicator values, between 4.65 and 4.15), with the exception of
“Financial Management”, with its importance, marginally falling in the same indicators’ are
(3.95). Skills of “above average” importance (e.g. “Adaptability”, “Initiative”, “Creativity” and
“Resourcefulness”, and those “below average” (but still “important”), are shown on the Table
and the Graphs below.

“Adequacy” of all such “entrepreneurship-related” skills is however perceived as rather low
(indicators’ values below 3.00).

|ot
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Entrepreneurship-related Skills

Indicator of Skills IMPORTANCE (Average: 4.35) | Indicator of Skills ADEQUACY (Average: 2.73)

Above Average

Adaptability (4.65)

Marketing (3.00)

Initiative (4.55)

Creativity (2.90)

Creativity (4.45)

Financial Management (2.85)

Resourcefulness (4.45)

Leadership (4.35)

Resourcefulness (2.75)

Not being afraid to fail (2.75)

Below Average

Adaptability (2.65)

Persuasion (4.35)

Resilience (2.60)

Resilience (4.35)

Initiative (2.60)

Marketing (4.30)

Leadership (2.60)

Not being afraid to fail (4.15)

Persuasion (2.60)

Financial Management (3.95)

Graph I1.7: Indicators of Importance of entrepreunership-related Skills
for young adults' start-ups in tourism
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Graph I11.8. Employers' perceptions of Adequacy of entrepreunership-
related Skills among young adults
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Source: Annex A, Question 1.7, 11.8
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CONCLUDING REMARKS

The analysis presented in the Report leads to a number of concluding remarks. These are
associated both with the survey methodology’s adequacy for providing good understanding
of the factors conditioning young adults’ prospects for sustainable integration in tourism
sector labour market and also of that market’s requirements in terms of employees’ skills in
various tourism related occupations.

The fact that the survey conducted among tourism employers follows a survey among young
adults, with similar questions being asked, allows a comparison of perceptions held and of
views expressed by both sides of the labour market.

A first issue that needs to be brought up is whether the notion of “sustainable integration” is
appropriately understood by prospective employees and employers of the tourism industry.
The fact that both sides of the specific labour market seem to downplay the importance of the
“seasonality” of tourism activity in Greece and of the mainly temporary character of
employment opportunities for many young adults, may be an indication of “good temporary
employment offers becoming available”, being misinterpreted as a sign of “effective
sustainable integration” being ensured! While this may be acceptable at the personal and
enterprise level, it is somewhat inconsistent with the public policy objective of “extending the
tourism activity period” over longer periods during the year and ensuring stable employment.
Such a policy is associated with new tourism activity patterns, strengthening of existing and
development of new skills. This, in turn, provides ground for investments in training
programmes, content, training delivery techniques and technologies etc.!

Another important issue, conditioning, to some extent, the representativeness of employers’
survey results, is the fact that the majority of survey participants are very small firms! This
may explain some of their responses (e.g. certain jobs are undertaken by family members and
therefore their skills are, by definition, considered as “adequate”, or, “workforce shortages”
are, in the case of a small family firm, not a concern). A larger enterprise representative’s
response might have been different!

The analysis of survey participants’ responses are, nevertheless, strongly supporting the
crucial importance of skills mismatches being experienced and, therefore, of the necessity of
targeted skills enhancing training programmes. This applies to various types of social and
communication skills, job performance skills and, finally, entrepreneurship related skills, for
those young adults being attracted by the prospect of setting up their own enterprises, or, for
those who are sufficiently motivated in developing intrapreneurial skills and promote their
sustainable integration in the tourism industry from within existing tourism enterprises.

=D
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SECTION |. CHARACTERISTICS OF THE ENTERPRISE

1.2. Activity sub-sector:

ANNEXES

Annex A. Selected NESET Gap Analysis survey results

Type of Accommod | Food Air/road/rai | Car/ Travel Cultural Sports | Retail Other Total
Sub- ation and lway/water | Bicycle agenci | activities and trade of local
Activity bevera | passenger Rental es recrea | touristic | tourism
ge transport tion products | activities
activit

NUMBER 6 6 0 1 1 2 0 3 1 20
% 30% 30% 0% 5% 5% 10% 0% 15% 5% | 100

%

1.3. Present size (number of employees)
No of Employees 1-9 10-49 50-99 100-249 250+ Total
No. of Responses 18 0 0 0 20
% of Responses 90% 10% 0% 0% 0% 100%
1.4. Approximate percentage of employees aged 25-29 in the company at present:
% of
Employees
aged 25-29 <20% 20-39% 40-59% 60-79% 80%+ Total
No. of
Responses 4 8 6 1 1 20
% of
Responses 20% 40% 30% 5% 5% 100%
—
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SECTION |l. TOURISM-RELATED SKILLS’ PERCEPTIONS

Il.1. For EACH of the factors below, indicate how IMPORTANT you consider it to be for young adults’
sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

FACTORS Not at | Not Neutral Important | Very Total Average
all important Responses | Indicator of
IMPORTANCE
Adequacy of
possessed skills and
competences 1 0 3 7 9 20 4,15
Pay and working
conditions 0 1 10 6 3 20 3,55
Career development
opportunities 0 0 6 10 4 20 3,90
Fierce competition in
the industry 1 0 6 13 0 20 3,55
Seasonality of the
tourism industry 0 5 10 4 1 20 3,05
Temporary character
of labour contracts 2 4 9 4 1 20 2,90
Involuntary part-time
character of
employment 2 2 7 9 0 20 3,15
Communication with
customers 0 0 1 7 12 20 4,55
Relations with the
management 0 1 5 12 2 20 3,75
Cooperation with the
fellow-workers 1 0 7 4 8 20 3,90
Average 7 13 64 76 40 200 3,645
R
(=)
|
TOPONIZ SARONIS S.A. July 2019



NESET: Young People in the Tourism Industry —
Skills Mismatches and Workforce Shortages in Greece, National Report

11.2.A. For EACH of the occupations below, indicate how SEVERE are the skills mismatches, based on your
experience:
(1 = Not at all severe; 2 = Not severe; 3 = Neutral; 4 = Severe; 5 = Very severe)

Indicator of
Severity of
Not at Not Very Total no of | skills
Occupations all severe Neutral | Severe Severe Responses | mismatches
Bartender 1 4 6 5 4 20 3,35
Conference and
event planner 0 4 6 8 2 20 3,40
Cook 0 0 7 6 7 20 4,00
Hotel front desk
officer 0 0 12 3 5 20 3,65
Hotel maid 0 5 7 3 5 20 3,40
Instructor/guide
in recreation
and sport (incl.
Tourist guide) 0 0 9 6 5 20 3,80
Operator in
amusement,
recreation and
sport 0 20 3,55
Travel agent 2 20 3,25
Waiter 0 2 6 6 6 20 3,80
Average 3 19 ‘ 69 ‘ 49 40 180 3,58
11.2.B. For EACH of the occupations below, indicate how SEVERE are the workforce shortages, based on your
experience:
(1 = Not at all severe; 2 = Not severe; 3 = Neutral; 4 = Severe; 5 = Very severe)
\ Total /Average \ 1 \ 16 \ 73 \ 61 \ 29 \ 180 \ 3,56
Occupations Not at Not Neutral | Severe Very Total no. Indicator of
all severe Severe of Severity of
Responses | workforce
shortage
Bartender 1 3 7 5 4 20 3,40
Conference and
event planner 0 0 7 6 7 20 4,00
Cook 0 1 9 5 5 20 3,70
Hotel front desk
officer 0 0 14 5 1 20 3,35
Hotel maid 0 7 10 3 0 20 2,80
Instructor/guide
in recreation
and sport (incl.
Tourist guide) 0 0 9 8 3 20 3,70
Operator in
amusement,
recreation and
sport 0 1 5 11 3 20 3,80
Travel agent 0 2 9 7 2 20 3,45
Waiter 0 2 3 11 4 20 3,85

¥ 3mentioned as highly important the occupations of: sales (traditional products; manager)

|12
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11.3. For EACH of the social and communication skills listed below, indicate how IMPORTANT you consider it
to be for young adults’ sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

Not | Not Total Indicator of
FACTORS atall | important | Neutral | Important | Very Responses | IMPORTANCE
Empathy and
emotional
intelligence 1 0 11 8 20 4,25
Active listening 0 1 0 11 8 20 4,30
Nonverbal
communication 0 0 5 9 6 20 4,05
Clarity and
concision 0 0 2 13 5 20 4,15
Friendliness 0 0 0 3 17 20 4,85
Confidence 0 0 3 8 9 20 4,30
Open-
mindedness 0 0 4 11 5 20 4,05
Respect 0 0 0 7 13 20 4,65
Feedback 0 0 8 9 3 20 3,75
Picking the right
medium of
communication 2 7 11 20 4,45
Total/Average 1 1 24 89 85 200 4,28

I1.4. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you

consider the level of EACH of the above social and communication skills is for the young people employed in

your company:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

FACTORS Highly Inadequate | Neutral | Adequate | Highly Total Indicator
inadequate adequate | Responses | of
Adequacy
Empathy and
emotional
intelligence 3 13 2 20 2,20
Active listening 5 9 2 20 2,30
Nonverbal
communication 1 12 5 1 1 20 2,45
Clarity and
concision 0 3 7 20 3,00
Friendliness 0 1 9 5 20 3,70
Confidence 0 6 5 20 3,55
Open-
mindedness 7 1 20 2,10
Respect 7 2 20 3,05
Feedback 9 1 20 2,10
Picking the
right medium
communication 2 8 6 3 1 20 2,65
Total /Average 28 79 35 39 19 200 2,71
N
N
|
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11.5. For EACH of the job performance skills and competences listed below, indicate how IMPORTANT you
consider it to be for young adults’ employability in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

FACTORS Not at Not Neutral | Important | Very Total Indicator of
all important Responses | IMPORTANCE

Customer 0 0 1 3 16 20 4,75

service

Technical/IT 0 2 3 13 2 20 4,15

skills

Teamwork 0 0 2 13 5 20 3,75

Flexibility 0 0 3 7 10 20 4,35

Stress and 0 0 3 10 7 20 4,20

time

management

Problem- 0 2 0 9 9 20 4,25

solving

Cross-cultural 0 0 1 12 7 20 4,30

understanding

Critical 0 0 10 9 1 20 3,55

thinking

Self- 0 0 7 11 2 20 3,75

motivation

Curiosity to 0 1 0 5 14 20 4,60

learn

Total/Average 0 5 30 92 73 200 4,165

I1.6. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you
consider the level of EACH of the above job performance skills and competences is for the young people
employed in your company:
(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

FACTORS Highly Inadequate | Neutral | Adequate | Highly Total Indicator
inadequate adequate | Responses | of
Adequacy
Customer
service 0 5 8 7 0 20 3,10
Technical/IT
skills 9 3 20 2,70
Teamwork 10 20 2,60
Flexibility 7 2 20 2,75
Stress and time
management 0 14 2 20 2,50
Problem-solving 12 4 2 0 20 2,30
Cross-cultural
understanding 0 3 14 1 2 20 3,10
Critical thinking 2 12 3 2 1 20 2,40
Self-motivation 2 11 2 4 1 20 2,55
Curiosity to
learn 1 5 10 2 2 20 2,95
Total /Average 8 88 69 27 8 200 2,70
N
CS)
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11.7. For EACH of the entrepreneurship-related skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ start-ups in tourism:
(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

Not at | Not Total Indicator of

FACTORS all important Neutral | Important | Very Responses | IMPORTANCE
Financial

management 0 0 6 9 5 20 3,95
Marketing 0 0 1 12 7 20 4,30
Creativity 0 0 1 9 10 20 4,45
Resourcefulness 0 0 0 11 9 20 4,45
Initiative 0 0 0 11 20 4,55
Leadership 0 0 2 9 20 4,35
Persuasion 0 0 0 13 7 20 4,35
Adaptability 0 0 1 14 20 4,65
Resilience 0 0 2 9 20 4,35
Not being afraid

to fail 0 0 5 7 8 20 4,15
Total/Average 0 0 18 93 89 200 4,355

11.8. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you
consider the level of EACH of the above entrepreneurship-related skills and competences is among young
adults:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

FACTORS Highly Inadequate | Neutral | Adequate | Highly Total Indicator
inadequate adequate | Responses | of
Adequacy
Financial
management 0 10 2 1 20 2,85
Marketing 0 13 2 1 20 3,00
Creativity 0 7 4 1 20 2,90
Resourcefulness 0 11 4 4 1 20 2,75
Initiative 0 12 6 0 2 20 2,60
Leadership 0 13 3 3 1 20 2,60
Persuasion 0 12 5 2 1 20 2,60
Adaptability 2 7 8 2 1 20 2,65
Resilience 3 7 6 3 1 20 2,60
Not being afraid
to fail 1 9 7 0 3 20 2,75
Total/Average 6 90 69 22 13 200 2,73

N
S
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Annex B. NESET Gap Analysis survey indicators

NESET Employers’ SURVEY QUESTIONNAIRE — Competence Gaps Indicators (CGls)

11.3. For EACH of the social and communication skills listed below, indicate how IMPORTANT you consider it
to be for young adults’ sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

11.4. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you
consider the level of EACH of the above social and communication skills is for the young people employed in
your company:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

Competence Gaps Indicators (CGls): Importance Adequacy Skill Gap
SOCIAL AND COMMUNICATION SKILLS (A) (B) (A-B)

1. Empathy and emotional intelligence 4,25 2,20 2,05
2. Active listening 4,30 2,30 2,00
3. Nonverbal communication 4,05 2,45 1,60
4. Clarity and concision 4,15 3,00 1,15
5. Friendliness 4,85 3,70 1,15
6. Confidence 4,30 3,55 0,75
7. Open-mindedness 4,05 2,10 1,95
8. Respect 4,65 3,05 1,60
9. Feedback 3,75 2,10 1,65
10. Picking the right medium of communication 4,45 2,65 1,80
SKILLS’ AVERAGE 4,28 2,71 1,57

N
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11.5. For EACH of the job performance skills and competences listed below, indicate how IMPORTANT you
consider it to be for young adults’ employability in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

11.6. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you
consider the level of EACH of the above job performance skills and competences is for the young people

employed in your company:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

Competence Gaps Indicators (CGls): Importance Adequacy Skill Gap
(A) (B) (A-B)

JOB PERFORMANCE SKILLS AND COMPETENCES

1. Customer service 4,75 3,1 1,65
2. Technical/IT skills 3,75 2,7 1,05
3. Teamwork 4,15 2,6 1,55
4. Flexibility 4,35 2,75 1,60
5. Stress and time management 4,20 2,50 1,70
6. Problem-solving 4,25 2,30 1,95
7. Cross-cultural understanding 4,30 3,10 1,20
8. Critical thinking 3,55 2,40 1,15
9. Self-motivation 3,75 2,55 1,20
10. Curiosity to learn 4,60 2,95 1,65
SKILLS’ AVERAGE 4,165 2,695 1,47

11.7. For EACH of the entrepreneurship-related skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ start-ups in tourism:
(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

11.8. Independently of their estimated importance, indicate how ADEQUATE (adequately developed) you
consider the level of EACH of the above entrepreneurship-related skills and competences is among young

adults:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

Competence Gaps Indicators (CGls): Importance Adequacy Skill Gap
(A) (8) (A-B)
ENTREPRENEURSHIP-RELATED SKILLS AND
COMPETENCES
1. Financial management 3,95 2,85 1,10
2. Marketing 4,30 3,00 1,30
3. Creativity 4,45 2,90 1,55
4. Resourcefulness 4,45 2,75 1,70
5. Initiative 4,55 2,60 1,95
6. Leadership 4,35 2,60 1,75
7. Persuasion 4,35 2,60 1,75
8. Adaptability 4,65 2,65 2,00
9. Resilience 4,35 2,60 1,75
10. Not being afraid to fail 4,15 2,75 1,40
SKILLS’ AVERAGE 4,355 2,73 1,625
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Annex C. NESET employers’ survey questionnaire in English and in Greek

COMPETENCE GAP ANALYSIS IN BENEFICIARY COUNTRIES

NESET EMPLOYERS’ SURVEY QUESTIONNAIRE

NESET — NEETs’” Empowerment for Sustainable Employment in the Tourism sector, is a 3-year
project, funded by Iceland, Liechtenstein and Norway through the EEA Grants and Norway
Grants Fund for Youth Employment which aims at supporting on a large-scale transnational
basis the sustainability of youth integration in the tourism labour market in the above NESET
beneficiary countries (BCs)?, by creating conditions for NEETs’ employment and
entrepreneurship in various forms of tourism, incl. alternative tourism.

Regarding foreseen NESET outcomes, lowered youth unemployment will be achieved through
increased understanding of and innovatively addressed NEETs’ tourism-related and social
skills deficiencies and improved employability and entrepreneurial skills of the target groups.
Youth participation in the tourism industry will be strengthened through an e-Support
platform, job-placement mobilities spread all over the BCs, and increased opportunities for
successful start-ups in the (alternative) tourism sector. The project’s main focus is on the 25-
29-year-old NEETs in the BCs (incl. long-term unemployed, low-skilled and discouraged young
people), who together with relevant stakeholders form the project’s direct target group.

This Survey is being undertaken in order to obtain information from companies, operating in
the tourism industry in the 7 project’s BCs, regarding the skills mismatches and workforce
shortages in tourism, as perceived by employers. The Survey respondents’ identity will remain
strictly CONFIDENTIAL.

Please, mark with an ‘X’ your responses to the closed-ended questions below and return the
completed questionnaire to: [contact details of responsible NESET partner’s team member]

2 The beneficiary countries, covered by the NESET project activities include Bulgaria, Croatia, Cyprus, Greece, N
Italy, Portugal and Romania, whereas Iceland is involved in project implementation as an expertise country. —

TOPONIZ SARONIS S.A. July 2019



NESET: Young People in the Tourism Industry —
Skills Mismatches and Workforce Shortages in Greece, National Report

ECTION |. CHARACTERISTICS OF THE ENTERPRISE

I.1. Country of origin:

1. Bulgaria 2. Croatia
3. Cyprus 4. Greece
5. ltaly 6. Portugal
7. Romania

1.2. Activity sub-sector:

1. Accommodation for visitors

2. Food and beverage serving activities

3. Air/road/railway/water passenger transport

4. Transport equipment rental

(]

. Travel agencies and other reservation services activities

()]

. Cultural activities

I~

Sports and recreation activities

Retail trade of country-specific tourism characteristic goods

|0

o

Other country-specific tourism-characteristic activities

10. Other (please, indicate):

I.3. Present size (number of employees):

1.1-9 2.10-49 3.50-99 4. 100-249 5. 250+
1.4. Approximate percentage of employees aged 25-29 in the company at present:
1.<20% 2.20-39% 3. 40-59% 4. 60-79% 5. 80%+
5
|
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SECTION Il. TOURISM-RELATED SKILLS’ PERCEPTIONS

11.1. For EACH of the factors below, indicate how IMPORTANT you consider it to be for young

adults’ sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1

2

3

1. Adequacy of possessed skills and competences

2. Pay and working conditions

w

. Career development opportunities

|~

. Fierce competition in the industry

(]

. Seasonality of the tourism industry

)]

. Temporary character of labour contracts

~

. Involuntary part-time character of employment

0o

. Communication with customers
R

(o]

elations with the management

10. Cooperation with the fellow-workers

11.2.A. For EACH of the occupations below, indicate how SEVERE are the skills mismatches, based

on your experience:

(1 = Not at all severe; 2 = Not severe; 3 = Neutral; 4 = Severe; 5 = Very severe)

1 2 3 4
1. Bartender
2. Conference and event planner
3. Cook
4. Hotel front desk officer
5. Hotel maid
6. Instructor/guide in recreation and sport (incl. Tourist guide)
7. Operator in amusement, recreation and sport
8. Travel agent
9. Waiter
10. Other (please, indicate):
N
=2
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11.2.B. For EACH of the occupations below, indicate how SEVERE are the workforce shortages,

based on your experience:

(1 = Not at all severe; 2 = Not severe; 3 = Neutral; 4 = Severe; 5 = Very severe)

1

1. Bartender

2. Conference and event planner

3. Cook

. Hotel front desk officer

IS

Ul

. Hotel maid

()]

. Instructor/guide in recreation and sport (incl. Tourist guide)

|\|

. Operator in amusement, recreation and sport

0o

. Travel agent

Vo]

. Waiter

10. Other (please, indicate):

11.3. For EACH of the social and communication skills listed below, indicate how IMPORTANT you
consider it to be for young adults’ sustainable integration in the tourism industry:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1

2

3

1. Empathy and emotional intelligence

2. Active listening

3. Nonverbal communication

S

. Clarity and concision

iendliness

|U'I

)]

~

Open-mindedness

.
onfidence
e

|00

Respect

F
. Feedback

(o]

10. Picking the right medium of communication

11.4. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider the level of EACH of the above social and communication skills is for the young people

employed in your company:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1

2

W
(=
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1. Empathy and emotional intelligence

2. Active listening

. Nonverbal communication

w

|~

Clarity and concision

Friendliness

e

. Confidence

o

~N

Open-mindedness

0o

Respect

. Feedback

(o]

10. Picking the right medium of communication

11.5. For EACH of the job performance skills and competences listed below, indicate how

IMPORTANT you consider it to be for young adults’ employability in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1

2

3

1. Customer service

2. Technical/IT skills

. Teamwork

w

IS

. Flexibility

|U1

. Stress and time management

)]

roblem-solving

|\l

P
Cross-cultural understanding
C

8. Critical thinking

-
. Self-motivation

Vo]

10. Curiosity to learn

OS]
=
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11.6. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)
you consider the level of EACH of the above job performance skills and competences is for the young
people employed in your company:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1 2 3 4 5

1. Customer service

2. Technical/IT skills

w

. Teamwork

4. Flexibility

|U'I

. Stress and time management

)]

. Problem-solving

|\|

ross-cultural understanding

C
8. Critical thinking

9. Self-motivation

10. Curiosity to learn

11.7. For EACH of the entrepreneurship-related skills and competences listed below, indicate how
IMPORTANT you consider it to be for young adults’ start-ups in tourism:

(1 = Not at all important; 2 = Not important; 3 = Neutral; 4 = Important; 5 = Very important)

1 2 3 4 5

1. Financial management

2. Marketing

3. Creativity

4. Resourcefulness

Ul

. Initiative

o

. Leadership

~N

. Persuasion

0o

. Adaptability

9. Resilience

10. Not being afraid to fail

oY)
N
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11.8. Independently of their estimated importance, indicate how ADEQUATE (adequately developed)

you consider the level of EACH of the above entrepreneurship-related skills and competences is

among young adults:

(1 = Highly inadequate; 2 = Inadequate; 3 = Neutral; 4 = Adequate; 5 = Highly adequate)

1

2

3

1. Financial management

2. Marketing

3. Creativity

4. Resourcefulness

(]

. Initiative

|

. Leadership

~N

. Persuasion

0o

. Adaptability

9. Resilience

10. Not being afraid to fail

Thank you for taking the time to complete this questionnaire!

Your contribution is highly appreciated!

The NESET project benefits from a € 1 124 551 grant from Iceland, Liechtenstein and Norway through the EEA and Norway Grants.

The aim of the project is to support on a large-scale transnational basis the sustainability of youth integration in the tourism

industry, by creating conditions for NEETs’ employment and entrepreneurship in various forms of tourism.
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ANAAYZH EAAEIMATQON 2E NQZEIZ KAI AEZIOTHTEZ 2TIZ XQPEZ ETAIPOY2

NESET EPQTHMATOAOTIO EPEYNAZ MNA TOYPIZTIKEZ EMIXEIPHZEIZ
KAI ENIXEIPHMATIEZ

To £pyo «NESET — NEETs’ Empowerment for Sustainable Employment in the Tourism sector»,
amoteAel éva mpoypoppa Slapkelag 3 €twv, xpnuatodotoupevo amd tnv loAavdia, to
Atevotat kat tn NopBnyla, péow Twv Xopnywwv tou EOX kat tng NopBnylag yia tn Neavikn
AnooxoAnon. Itoxo¢ Tou €pyou elval n umootnplEn, oe éva gupl OleBvECG emimedo, TG
BLwaotpng €vtaéng Twv VEWV atopwy, Wlaitepa autwv mou xapaktnpilovrat wg NEETs (EKTOG
AnaoxoAnong, Ekmaidevong kat Katdaptiong), otnv ayopd epyaciag otov KAAdo tou
TOUPLOMOU 0TI CUMHUETEXOUOEG XWPEC OTO £py03, SNULOUPYWVTOC OUVORKEC powdnaong tne
amacXOAnong KoL TNG EMIXELPNHUOTIKOTNTAC Toug ot Oladopeg HOopdEC TOUPLOUOU,
oupnep\aUBAVOUEVOU KAL TOU EVOANOKTIKOU TOUPLOKOU.

Avadoplka e Ta poPAeniopeva amoteAéopata tou €pyou NESET, n peiwon tng avepylag twv
VEWV Ba emiteuxbel péow NG KAAUTEPNG avTiAnyng Kol TNG KALVOTOUOU TIPOCEYYLoNG TOU
EMEUUATOC TWV VEWV OE YVWOELG Kal S€ELOTNTEG OXETIKEG UE TOV TOUPLOUO Kal HECW TNG
QVATTTUENG TNG ATIOLOXOANCLUOTNTAC KL TWV ETIXELPNUATIKWY S€ELOTNTWY TOUG. H cuppeToxn
TWV VEWV 0TNV TouploTikn Blopnxavia Ba evioxuBel péow tng mAatpopuag €’ anooTaoews
umootNPLENG (e-Support), TNG KLVNTIKOTNTAC TOUC OE OAEC TG OUUUETEXOUOEC XWPEG KAl LECW
EUKALPLWY Yyl TN SnuLoupyia VEWV EMITUXNUEVWV ETILXELPAOEWV (start-ups) oTov TOUPLOTIKO
kAddo. H kUpLa eotiaon Tou €pyou ival ot NEETs, nAkiag 25-29 €Twv, 0TI CUUUETEXOUOEC
XWPEG, (oupmepAOUBAVOUEVWY TWV LOKPOXPOVLO AVEPYWY, TWV armoBappnUEVWY VEWV Kal
TWV VEWV UE XAUNAQ TUTILKA TTPOOOVTA), OL OTtoilol Hall UE TOUG OXETIKOUG EUTTAEKOLEVOUG
dopeic amotedovv TV KUpLa opada oTdXoU TOU £pyou.

H ‘Epeuva Olevepyeital pe okomd tnv AvtAnon TANpodoplwv omo ENMLXEIPAOELS, TIOU
Spaotnplonolovvtat otov KAAd0 tou ToupLlopo, OTIC 7 XWPEG TIOU CUHLETEXOUV OTo £pyo. Ot
nAnpodopie¢ adopouv oe mBaveg avavtiotolyieg de€lotntwy Kal oe eAAelPeLg epyaTikoU
Suvapulkol, OMw¢ OUTEG, oL avavtiotolyieg kot ol eMAeidelg, yivovtal avtlAnmiég Kot
EKTILWVTOL OO Toug epyodotes. H tautdtnta 6owv cuppetdoyouv otnv Epeuva Ba
napoapeivel avotnpd EMMIZTEYTIKH.

Mapakadovue va onpelwote Ue X TG AMAVINOELS OO OTLS «KAELOTOU» TUTTOU EPWTHOELG TTOU
akoAoudoUv kat va enoTpEPte 10 ouunAnpwuévo EpwtnuatoAdyio oto SAPQNIZ ATEBE
ota otolyeia mou oa¢ Exouv urtodeiydei.

3 EANGSa, Boulyapia, Kpoatia, Kompog, ItaAia, Moptoyaiio kot Poupavia, evw n loAavSia CUMHETEXEL WG
€€el8IKEVEVOG ETALPOC

Gy
=
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ENOTHTAI. XAPAKTHPIZTIKA TH2 ENIXEIPHZHZ

I.1. Xwpa:
1. Boulyapia 2. Kpoatia
3.Kumpog X |4. ENMada
5.ltaAia 6.Moptoyalia
7.Poupavia

1.2. Topéag SpactnpLétnta TG EMXEIPNONG oag:

X |1. KataAUpata

2. Eotiaon

3. Aeporoplkéc/o8ikég/o1bnpodpoutkeg/Baldooteg petadopég emPatwv

4. Evolkiaon péowv petadopag

%]

. Ta€lSLwTIKA tpaktopeia Kot AAAEG SpACTNPLOTNTES KPATHOEWY

)]

. NMoALtlotikég SpaotnploTNTES

~N

. Apaotnplotnteg abAntiopou kat avalpuxng

8. ALAVIKO EUMOPLO TOTILKWY TOUPLOTIKWY TIPOIOVTWY

Vo]

. AN\e¢ ToTUKOU YopaKkTnpa e€ELELKEUEVEG TOUPLOTIKEG SpAOTNPLOTNTEG

10. AA\o (mapakolw neplypate):

1.3. MéyeBog tn¢ emxeipnong (apLOpog epyalopévwy):

x |1.1-9 2.10-49 3.50-99 4.100-249 5. 250+

1.4. ZnpePvO MooooTo epyalopévwy nALkiag 25-29, otnv cUVOALKH aaoXOAnon tng eMeipnong
(kotd mpoogyyion):

1.<20% x |2.20-39% 3. 40-59% 4.60-79% 5. 80%+
ENOTHTA Il. ANTINAHWEIZ KAl EKTIMHZEIZ A AEZIOTHTEZ ZXETIKEZ ME TON

TOYPIZMO

I.1. Ma kaBévav amd Toug MAPAKATW TMOPAYOVIeG MapakaAw avadépete noco THMANTIKOZ
Oewpeite OTL €lval yla TNV AIMOTEAEGHATIKNA EVTOEN VEWV EVNALIKWY OTNV TOUPLOTIKA Blopnxavia:

(1 = Ka96Aou onuavtikog, 2 = Oxt onuavtikos, 3 = OUSETEPOG, 4 = ZNUAVTIKOG, 5 = [ToAU
ONUAVTIKOG)

1 2 3 4 5
1.KataAAnAOTNTA TWV LKAVOTHTWV Kal Se€LOTATWY X
2.ApoLBn kal cuvbnkeg epyaciog X
3.Eukalpieg emayyeApatikng e€EALENG X

Y
Ul
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1 2 3 4
4.EVTovoG avTaywviopOg TNV TOUPLOTLKA Blopnyavia X
5.EmMOXIKOTNTA TNG TOUPLOTLKAG Blopnxaviag X
6.MpoowpLvOG XapakTApaG Twv cUUBAcEwWY epyaciag X
7.Akouola PEPLKA ammo.oxOAnon X
8.H emkowvwvia e Toug MEAATEG X
9.01 oY€0ELC YE TNV ALOIKNON TWV EMXELPNOEWY X
10.H ocuvepyaoia pe toug ouvaderdoug X

11.2.A. Na KaBéva ano ta mopakatw enayyeEApata, avadpEpete, Baclopévol otn 8K oag EUneLpia,
noco 2OBAPEZ Oswpeite otL eivar ot ANANTIZTOIXIEZ s€lotitwv (SnA. S€§Lotnteg mou SLabEtel, og

oUyKpLON e GAAEG OV Ba Empeme va SLABETEL TO AVOPWTLVO SUVALKO TWV VEWV 0T XWPO KAG):

(1 = Ka¥6Aov ooBapég; 2 = Mn coBapég; 3 = Oubétepo; 4 =20Bapécg; 5 = MoAU coBapésc)

1 2 3 4
1. YnaAAnAocg Bar X
2.0pyavwtng cuvedplwv Kat ekdnAwoewv X
3.Madyelpag X
4 Peoe 1oV zevodoyeiou X
5.Kopaptépeg X
6. Ekmadeutic / KaBodnyntnig oe Spactnplotnteg Yuxaywyiag,
TIOALTIOHOU 1) aBANTIOHOU X
7. 3téhexoc oe Spaotnplotnteg Puyaywyiag, moAtiopol n
aOAntiopou X
8.TafldLwtikog Mpadktopag X
9.7 epBLrdpog X
10.AN\o (mapakaAw TepLypaPTe):

11.2.B. Mo KoBEva oo Ta MapaKATw enayyEApato, avadEpete, Baolopévol ot SIKA cag ERMELpia,

nooo ZOBAPEZ sival ot eANAelPELC EpyaTIKOU SuVaALKOU:

(1 = Ka96Aou coBapég; 2 = Mn coBapéc; 3 = OudEtepo; 4 =208apéc; 5 = MoAU coBapég)

1 2 3 4
1. YnadAAnAog Bar X
2.0pyavwtng cuvedpLwv Kat eEkKSnAwoewv X
3.Mayelpag X
4 Peoe 1oV =evodoyeiou X
5.Kapaplépeg X g
—
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1 2 3 4 5
6. Ekrtadeutric / 0dnyog oe Spaotnpldtnteg Puxaywyiag, moArtiopol «
N aBAntiopol
7. ItéAexoc ot Spaotnplotntec Puyxaywylag, MOALTIOMOoU «
aBAnTIopOU
8.TaflbLwTtikog Mpaktopag X
9.2epBLrdpog X

10.ANO (mapakaAw TEPLYpAYTE):

11.3. Mot KABE pia Ao TLC TTOPAKATW KOWVWVLKEG KOLL ETILKOLWVWVLAKEG 8£§L0TNTEG, MO0 THMANTIKE:
TILOTEVETE OTL £LVaL VLA TNV AMOTEAECUATIKN EVTaEn VEWV EVNAIKWV OTNV TOUPLOTIKK Blopnyavia:

(1 = Ka¥oAou onuavtikég, 2 = Oxt onpuavtikeg, 3 = OUSETEPOG, 4 = SNUAVTIKEG, 5 = [TOAU onUavTIKES)

1 2 3 4 5
1. EvouvaioBnon kat ouvoleBnuatiki vonuoouvn X
2. Evepyoc akpoaon X
3. Mn AekTIKn EMKOWVwvia X
4. Zadnvela KaL cUVTopia X
5. O\ikn 8uabeon X
6. Eumiotoouvn X
7. EupUtnta ZkEYNG X
8. ZeBacuog X
9. Avatpododotnon X
10. Emloyn KatdAAnAou HéEoou eTKOWVWVIAG X

1.4. Avefdptnta amd TNV EKTIUWHEVN OHHAVTIKOTNTA, avadépete o mowo Pabud EMNAPKOYZ
ANANTYZHI muotelete OtL PploKETAL TO EMIMESO KOOEULAG QMO TIG TIOPOAKATW KOWWVLKEG Kol

ETUKOLWVWVLOKEG SEELOTNTEG TWV VEWV £pYAOUEVWV OTHV ETALPELA OOC:

(1 = EvteAwg avemapkic ; 2 = Avertapknc ; 3 = OubEtepo ; 4 = Enapkrig; 5 = AMOAuta emapkrig)

1 2 3 4 5
1. EvouvaioBnon kat cuvaloBnuatikn vonpuoouvn X
2. Evepyoc akpdaon X
3. Mn AekTIKn EMKOWVWVia X
4. Jadnvela Kal cuvtopia X
5. ®Wwkn duabeon X
6. Eumiotoouvn X

CY)
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1 2 3 4 5
7. EupUtnta ZkEYNG X
8. YeBaouog X
9. Avatpododdtnon X
10. Emiloyn KatdAAnAou HECOU ETIKOWVWVIOG X

I.5. NMa KaBe pict amd TIC MOPAKATW EPYOAOLOKEG LKOVOTNTEG KOl YVWOEL;, OVODEPETE TOCO
ZHMANTIKEZ ruioteUete OTL €lval yLa TV ANAoXOANOLUOTNTA VEWVY EVNALIKWVY OTOV TOUPLOMO:

(1 = Ka¥6Aov onuavtikég ; 2 = Mn onuavtikeg; 3 = OudETepo; 4 = Snuavtikég; 5 = MoAU onuavtikeg)

1 2 3 4 5
1.E€umnpétnon melatwv X
2.Ag€10tnTEC 0e B€parta MAnpodopLkig X
3.0padikotnta otnv gpyacia X
4.Eueli€ia X
5.Alaxelplon ayxoug Kal xpovou X
6.Emiluon mpoPAnuatwy X
7.ALQTOALTIOMLKN KATAVONnoN X
8.Kpttikn okédn X
9. Autevépyela X
10.EmiBupia yia yvwon X

11.6. Ave€aptnTa QIO TNV EKTLUWHEVN ONUOVTIKOTNTA TouG, avadEpete o molo Badud ENAPKOYZ
ANANTY=ZHZ rmotevete Ot SlaBétouv, KABE ia anod Tig mapakdtw SeELOTNTEG KAl YVWOELG, OL VEOL

epyalopevol oTnV €TALPELa oaG:

(1 = EvteAwg avenapkng ; 2 = Avenapkic ; 3 = OudEtepo ; 4 = Enapknc; 5 = YPYnAa enapknc)

1 2 3 4 5
1.E€umnpétnon melatwv X
2.Ag€10tNTEC 08 Oparta MAnpodopLkig X
3.0padikotnta otnv gpyacia X
4.Eueli€ia X
5.AlaxelpLon @yxoucg Kal Xpovou X
6.Emiluon mpofAnuatwy X
7.ALQIOALTIOMLKN KaTAvonon X
8.Kpttikn okédn X

oY)
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9. Autevépyela

10.EmiBupia yia yvwon

11.7. Mo KGO pia amd TG MOPOKATW EMIXELPNHOTIKEG YVWOELG Kal SeELOTNTEG, avadEPETE OGO
ZHMANTIKH moteUete OtL €ival, ylo Toug VEOUG £VAALKEG MOU OTOXEUOUV otnv idpuon VEwv

TOUPLOTIKWYV EMLYELPHOEWV:

(1 = Ka¥oAov onuavtikn ; 2 = Min onuavtikn; 3 = Oubétepo; 4 = Znuavtikn; 5 = MoAv onuavtikn)

1 2 3 4
1.XpnUaTOOLKOVOULKN) Alaxeiplon X
2.Marketing X
3.Anuloupykotnta X
4.Emwvontikotnta X
5.MpwTtoBoulia X
6.HYETIKEG IKaVOTNTES X
7.NeBw X
8.MpocaplooTikoTNTa
9.AvBekTIKOTNTA X
10.Anouacia pofou yla To eviexopevo amotuyiag X

11.8. Avegaptnta ard TNV EKTLUWHEVN ONUOVIIKOTNTA TOUG, avadépete o oo Badud ENAPKOYZ
ANAMNTY=ZHZ ruoteUete OTL OL VEOL EVAAIKEG SLAOETOUV KABE ia oo TIG TTOPOKATW EMIXELPNHOTIKEG

6€£LOTNTEC KO YVWOELG:

(1 = EvteAwg avenapknig ; 2 = Avenapkic ; 3 = OudEtepo ; 4 = Enapkng; 5 = YPYnAa enapknc)

1 2 3 4

1.Xpnuatootkovouikn Ataxeipion X
2.Marketing X
3.Anpoupykotnta X
4.Emwvontikotnta X
5.MpwtoBoulia X
6.HyeTIKéG IkavOTNTEC X
7.Nelbw X
8.MpocaplooTIKOTNTA X w
9.AvOekTIKOTNTO X (o]

|
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10.Amoucia ¢oBou yla To eVOEXOUEVO AMOTUXLOG X

Zag EUXAPLOTOUE TTOAU yLa TO XPOVO TIOU APLEPWOOTE YLOL T CUMITARPWON TOU
EpwtnnatoAoyiov.

Extipouue blaitepa tn ouuBoAn oac!

To £pyo NESET xpnuarodoteitat and tnv loAhavdia, to Aytevotdaw kot th NopBhyia pécw twv Xopnywwv tov EOX
kou tng NopBnyiag yia tn Neaviki ArtacxoAnon.
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